
Key items addressed in launch:

• Quickly Accessible, Digital Edition of the Patient Handbook
• Accessible to All Hospice / Palliative Care Audience Segments: 

Prospects, New/Current Patients, Caregivers, Families
• Engaging Audience with Digitally Curated Content
• Support Sustainable Goals by moving from Printing the manual 

to a digital copy, reducing paper usage & distribution

Results:

• 27% Increased Readership
• 65% Cost Savings, moving from print to digital, reducing the need for 

paper & the logistics requiring distribution.
• Improved Collaboration between team members, patients and families 

lead to higher ratings of service satisfaction
• Enhanced accessibility by being accessible from anywhere, anytime.
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Key items addressed in launch:

• Connect patients and families with the Blog posts from the Patients & Family section
• Give option to learn more about us, our services and stay connected
• Enhance Patient / Family Education to provide value to readers
• Establish Credibility  and Trust
• Drive Traffic between webpages, and from the search engine

Results:

Visitor Engagement within 30 days: 
• 58% increase in post views
• 113 New visitors per day
• Traffic Sources: 19% Direct, Google 21%, 45% Referral, 15% 

Yahoo; 82% Internal pages
• Time per blog page 1min 47 sec



Key items addressed in campaign:

• Create attention grabbing, affordable marketing retractable 
banner that serves as the focal point within a space to generate 
buzz and customer interest

• Uses clear, concise message focusing on key benefits of 
hospice services

• Use high quality, simple images, prominent logo, visible 
messaging offering an engaging way to promote differentiating 
hospice benefits

• Lightweight, Easy to Transport & Install making it ideal for 
promoting brand at special events and sales

Results:

• Paired with our marketing materials, we saw a 78% increase in 
foot traffic to our tables for further inquiries

• Height & Design Simplicity served as a ‘Wayfinder’ drawing 
attention as a guide to our marketing table

• The Visually Appealing Message generated inquiries and 53% 
of customers completed an inquiry form 
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