Home Care Guide | Multimedia Campaign

Campaign Objectives:

 Awareness / Reach: Educate potential customers about
home care and connect them with our brand early in their
journey

« Brand Differentiation: Offer a comprehensive guide that
sets BrightStar Care apart from competitors with the goal of
being a trusted resource for information

« Conversion: Knowing this campaign was primarily a top-of-
funnel effort, we also created a clear path for those ready to
take the next step to connect with local BrightStar Care
agency.

Media + Channels Used:

* Video — YouTube Advertising (select markets)
* Video + Stills — Paid Social

« Website Landing Page + Detail Pages

* Print + Digital Flyers
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Our guide assets cover multiple media formats to broaden the reach of the campaign and allow consumers to engage in a way that is best suited
to their preferences. You can view the collection of assets here:

Videos:

Full-length:

* Does My Loved One Need In-Home Care?

* Tips for Talking to Your Loved One About
Home Care

* Ways to Pay for Home Care

* Planning Ahead for Home Care

* Family Careqgiver Resources and Support

* The BrightStar Care Difference

30-second:

* Does My Loved One Need In-Home Care?
* Talking About Home Care

* Ways to Pay for Home Care

* The BrightStar Care Difference

6-second:

* Does Your Loved One Need In-Home Care?
* Ways to Pay for Home Care

* Planning Ahead for Home Care

* The BrightStar Care Difference

Website:

Home Care Guide Landing Page

What Services Does Home Care Offer?

Signs Your Loved One May Need Care
Talking About Home Care

Choosing the Right Home Care Help

Paying for Home Care

Planning for Home Care
Family Caregiver Resources and Support
The BrightStar Care Difference

Print + Digital Flyers:

« Complete Home Care Guide

« What Services Does Home Care Offer?

« Signs Your Loved One May Need Care

« Talking About Home Care

* Choosing the Right Home Care Help

« Agency vs. Reqistry vs. Direct Hire

« Paying for Home Care

« Planning for Home Care

« Family Caregiver Resources and Support
« The BrightStar Care Difference



https://www.youtube.com/watch?v=VmmgPkYSPOg
https://www.youtube.com/watch?v=6_SPfstjWVg&t=1s
https://www.youtube.com/watch?v=6_SPfstjWVg&t=1s
https://www.youtube.com/watch?v=_txsyvxWw2g
https://www.youtube.com/watch?v=IJu_Zw5FUPs
https://www.youtube.com/watch?v=Hau6l7lpAKQ
https://www.youtube.com/watch?v=Lb0NiVcJyDM
https://youtu.be/jisLmBVLLqc
https://youtu.be/bCzHAjRI7Ys
https://youtu.be/weujoA8XtGA
https://youtu.be/sUJZEoum5ec
https://youtu.be/_wMusaHxtPw
https://youtu.be/-574Vamb7zw
https://youtu.be/tFMdwwN5u3Q
https://youtu.be/suLTvVIJSWg
https://www.brightstarcare.com/home-care-guide/
https://www.brightstarcare.com/home-care-guide/services/
https://www.brightstarcare.com/home-care-guide/signs-my-loved-one-needs-home-care/
https://www.brightstarcare.com/home-care-guide/talking-about-home-care/
https://www.brightstarcare.com/home-care-guide/how-to-choose-home-care/
https://www.brightstarcare.com/home-care-guide/cost-of-home-care/
https://www.brightstarcare.com/home-care-guide/planning-for-home-care-guide/
https://www.brightstarcare.com/home-care-guide/family-caregiver-support/
https://www.brightstarcare.com/why-were-different/why-choose-brightstar-home-care/
https://www.brightstarcare.com/getmedia/0effe0c7-1fa4-4118-aaca-e1996820bdde/home-care-guide_brightstar-care.pdf
https://www.brightstarcare.com/getmedia/340dca9f-810a-4cea-90a8-a14a083e4fd4/BrightStar-Care_Home-Care-Guide_What-Services-Does-Home-Care-Offer.pdf
https://www.brightstarcare.com/getmedia/8734f9d5-8817-43ab-8859-c236ae450182/BrightStar-Care_Home-Care-Guide_Signs-Your-Loved-One-Needs-Home-Care.pdf
https://www.brightstarcare.com/getmedia/33a99b3e-6368-4933-b346-4ad92e5a2178/BrightStar-Care_Home-Care-Guide_Tips-for-Talking-About-Home-Care.pdf
https://www.brightstarcare.com/getmedia/f8687d53-fe67-4037-9214-48e4873dfd15/BrightStar-Care_Home-Care-Guide_Questions-to-Ask-Agencies.pdf
https://www.brightstarcare.com/getmedia/a3cd55e7-cee5-4230-ae70-e8ae7976449e/BrightStar-Care_Home-Care-Guide_Agency-Registry-Direct-Hire.pdf
https://www.brightstarcare.com/getmedia/f745c5c4-fd25-40de-9c58-0304d32ab14c/BrightStar-Care_Home-Care-Guide_Paying-for-Home-Care.pdf
https://www.brightstarcare.com/getmedia/1aed44b0-874c-4183-84b0-86e9186f47f8/BrightStar-Care_Home-Care-Guide_Planning-Ahead.pdf
https://www.brightstarcare.com/getmedia/bfa2e54c-c012-45c9-8deb-d6593f31c75f/BrightStar-Care_Home-Care-Guide_Family-Caregiver-Resources.pdf
https://www.brightstarcare.com/getmedia/04365be5-8f1e-4bf0-ac78-dabfa29db5cc/brightstar-care_home-care-guide_the-brightstar-care-difference.pdf
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YouTube Ads

Channel Objectives + Strategy:

* We piloted two video ad campaigns in select DMAs with the goal
of driving brand awareness and qualified traffic to our website.

* Video Action Campaign (VAC): Reach as many people as
possible on your budget with skippable ads that run before,
during, or after a video plays

« Bumper Ads: Short, non-skippable video ads of up to 6
seconds that must be watched before a video can be

viewed.

 DMAs selected based on high population of our target audience,
and BrightStar Care agency presence: Miami/Fort Lauderdale,
Charlotte, Baltimore, Raleigh/Durham, San Diego and
Norfolk/Portsmouth/Newport News

Check out
our home
care guide

Results:

Home Care Cost Per

7,306,628 194,997 2.7% 71,475 $1.41

Our VAC ads outperformed benchmark for YouTube ad CTR of .65%

Home Care Cost Per
Guide Visits

Bumper Ad 3,240,126 .01% $4.39
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Paid Social

Channel Objectives + Strategy:

 We ran 3 complementary social media campaigns on Facebook
and Instagram to drive awareness and traffic to our website.

« Traffic: Leveraged Home Care Guide introductory content,
which targets an audience with similar interests to the content
provided.

* Video Views: Featured Home Care Guide video content, which
targets an audience with similar interests to the content
provided.

« Retargeting: Retargeted video viewers with a secondary
message reinforcing Home Care Guide content to drive

engagement.
Results:
Link Clicks | Cost Per Link Click
Traffic 113,788 15,411 $0.37 -
Our traffic ads outperformed health & fitness benchmark for Facebook CPC of $0.81 . isn00t. O Core.,

ThruPlays Cost per Thru Plays « Always on Campaign: Following the success of the initial

Video Views 968,568 895,661 $0.01 campaign, we have now incorporated the Home Care Guide

Link Clicks | Cost Per Link Click content into our ongoing paid-social efforts.
402

Retargeting 104,095 $1.65
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Website Landing + Detail Pages

Channel Objectives + Strategy:

 The Home Care Guide section of our site uses a hub and spoke
approach to create a centralized landing page with multiple
supporting detail pages branching off.

 Visitors can read content and watch videos online or download
complimentary guides to save and share.

« Each page leads to a prominent CTA of "Find Care Near Me" to oAl SRy

Answers to Your Questions About

drive conversions and encourage customers to take the next step. Home Care

-

Results:

Organic Organic
Page 9 9 Clicks
Sessions | Impressions Conversmns

/home-care-guide/ 82,402 0.6%

/home-care-guide/services/ 83 164 8 4.88% 1

[home-care-quide/cost-of-home-
/home-care-guide/cost-of-home 319 16,203
care/

[home-care-guide/family-
/homg care-guide/famil 38 725 8
caregiver-support/

- - 1 - -
/home-care-guide/how-to 33 -8 1
choose-home-care/

[home-care-guide/planning-for-
/home-care qlde/ lanning-for 11 16 1
home-care-quide/

76 0.47% 0

1.10% 0

1.28% 0

6.25% 0 g.'_.__..._...ﬂ

L e I s a2
.- -

) o S e G
/home-care-guide/signs-my 38 148

0,
loved-one-needs-home-care/ 4 2.70% 0

[home-care-guide/talking-about-
/home-care-gquide/talking-about 21 318 2

0.63% 0
home-care/



https://www.brightstarcare.com/home-care-guide/
https://www.brightstarcare.com/home-care-guide/services/
https://www.brightstarcare.com/home-care-guide/cost-of-home-care/
https://www.brightstarcare.com/home-care-guide/cost-of-home-care/
https://www.brightstarcare.com/home-care-guide/family-caregiver-support/
https://www.brightstarcare.com/home-care-guide/family-caregiver-support/
https://www.brightstarcare.com/home-care-guide/how-to-choose-home-care/
https://www.brightstarcare.com/home-care-guide/how-to-choose-home-care/
https://www.brightstarcare.com/home-care-guide/planning-for-home-care-guide/
https://www.brightstarcare.com/home-care-guide/planning-for-home-care-guide/
https://www.brightstarcare.com/home-care-guide/signs-my-loved-one-needs-home-care/
https://www.brightstarcare.com/home-care-guide/signs-my-loved-one-needs-home-care/
https://www.brightstarcare.com/home-care-guide/talking-about-home-care/
https://www.brightstarcare.com/home-care-guide/talking-about-home-care/
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Print + Digital Collateral

Channel Objectives + Strategy:

« We offer print and digital PDF formats to allow our local agencies
to leverage this content in their markets without creative
duplicative content across our national website and hundreds of
local microsites.

* Previous guide was pre-printed booklet that didn'’t allow for local
customization.

« Pivoted from booklet format to individual flyer format so local
offices can mix and match topics in the guide to tailor the
Information to the needs of the recipient.

« 9 flyers created — both local and national versions with QR codes

Results:

« Asthese are primarily used in local markets by independently
owned and operated franchise locations, we do not have
centralized reporting on results for this medium.

« Our revised format offering a more modular approach has been
positively received by franchise locations using these materials.
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