
Changing Stories | Digital Banners

Engaging posts keying on the pain points associated with I/DD care today that lead 
individuals to learn more about how Catalight is looking to make an impact.



Changing Stories | Digital Banners

Engaging banners that key in on the pain points associated with I/DD care today 
that lead individuals to learn more about how Catalight is looking to make an 
impact.



Changing Stories | Digital Banners

Provocative imagery that generates the stopping power and addresses the challenges caregivers face today with the rise of 
ASD prevalence. 



Changing Stories | Social Media

Utilizing social media, Catalight can expand the story we’re telling our target audience, asking for donation support to help end 
the healthcare barriers that exist among those navigating the I/DD and ASD system. 

Families of a child with developmental disabilities 
can be on a waiting list for up to two years just to 
get evaluated. ENOUGH. The Catalight Foundation 
is here to Change the Story for every family
regardless of their geography, gender or race.
Our goal is to eliminate the wait. We aim to ensure 
every child can be evaluated within 10 days by 
expanding the network of diagnostic evaluators 
and removing the barrier of cost, helping families
with the funds they need. So, no parent ever has to 
go another minute not knowing. After a diagnosis, 
we will be there to help them choose their path to 
care.

Join us in addressing the issues preventing real 
change. With you,we will rewrite the story together. 
Learn how.



Changing Stories | Sizzle Reel

As part of igniting awareness and excitement for the Foundation campaign, a sizzle reel was created to bring a multimedia 
approach to illustrate the challenges, but more importantly the impact that the Foundation has on the community. 

CLICK FOR VIDEO HERE

https://app.frame.io/reviews/f3182a98-9fef-47ae-917d-5ebcbe955ea2/d19ec3ca-2c3e-44c1-8076-08819e703a1f


Changing Stories | Report ebook

The conversation page and eBook were tactical tools to help generate and expand the contact database of potential donors 
which the Foundation can nurture in future engagements and outreach via a 1:1 communication. 



Key items addressed in launch:
• Bringing awareness to the unmet need and creating 

conversion to learn more via the ebook. 
• Clearly present the challenges that are currently in 

today’s healthcare system surrounding I/DD and 
ASD.

• Concentrated advertising to drive new inquiries for 
program

Results:
• Emails have realized a 22% engagement rate and 

generating 35 downloads of the report and 
generated $86,000 in donations. 

Changing Stories | Email Marketing

Personalized email series with compelling drip 
communications and clear calls to action.



Key items addressed in launch:
• Support the Foundation story by reinforcing the key

messages and inform prospect donors of Catalight
Foundations cause and support of individuals with
I/DD and ASD.

Results:
• Since launching on November 18, 2024 – we’ve

driven 30,000 sessions with 3 events per session.

URL: https://www.catalight.org/catalight-foundation

Changing Stories | Website

Dedicated Foundation page with detailed information 
about Catalight's programs and donation options.



Changing Stories | 1:1 Presentations

Understanding the audience relationship with Foundations, as a final component to the multimedia campaign, a presentation 
deck was generated to allow members of Catalight to have a personal conversation with key messages and imagery to reinforce 
the cause related nature of the Foundation. 




