Your Career Lives Here | Rebrand Campaign

Friendship Village partnered with Experience Fresh to revamp their Careers
website, aiming to attract talent and highlight their exceptional work culture.
The rebrand included a modern, user-friendly website with department-
specific landing pages, engaging videos, employee testimonials, and
targeted PPC campaigns.

The redesigned site reflects Friendship Village's mission and values,
showcasing a supportive work environment, career growth opportunities,
and the fulfillment employees feel serving residents. Tailored landing pages
for departments like nursing, administration, and food services provided
personalized messaging and visuals for job seekers.

Videos and testimonials shared authentic employee stories, highlighting the
rewarding nature of their roles and the close-knit community they help build.
A strategic PPC campaign drove traffic to the site, targeting candidates
Interested in senior living and healthcare careers.

This rebranding positioned Friendship Village as a top employer in senior
living, attracting high-quality talent and reinforcing their reputation as a
compassionate community where employees can grow and make a
meaningful impact.

%mdship Village™

Serving Seniors. Honoring Christ.
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Why Work at Friendship Village
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The Nursing department landing page showcased the supportive environment and career growth opportunities for nurses at Friendship
Village. Featuring testimonials and videos from current staff, the page attracted candidates interested in making meaningful

connections with residents. This content led to a significant increase in applications from nurses seeking a compassionate, team-
oriented workplace.
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The Food & Beverage landing page highlighted the creativity and teamwork involved in providing exceptional dining experiences. With
employee stories and visuals, it resonated with candidates passionate about culinary arts and service, drawing more applicants who
saw the department as a dynamic and rewarding place to work.
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The Housekeeping landing page emphasized the essential role staff play in maintaining a clean, welcoming environment. Testimonials
from current staff showcased the pride they take in their work, attracting candidates who value service and attention to detail, leading
to more applications for this important role.

Employee Testimonials -

Join the Housckeeping Team at Friendship Village
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The Administrative department landing page focused on behind-the-scenes roles that keep Friendship Village running smoothly. By
highlighting work-life balance and growth opportunities, it appealed to individuals seeking fulfilling office-based careers, resulting in
more applications for administrative positions.

Employee Testimonials -
What People are Saying!

Join the Administrative Team at Friendship Village
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The Home Health & Hospice landing page highlighted the fulfillment staff find in providing compassionate care. Featuring testimonials from
employees, the page attracted candidates passionate about personal care, leading to more applicants drawn to personal care, showing that
a career switch would not only have promise but connection, meaning and a positive impact.

Employee Testimonials -
What People are Saying!

Join the Friendship Village Home Health, Private Duty, & Hospice Team
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The Maintenance landing page emphasized the critical role staff play in maintaining safe, well-kept facilities. Testimonials and job
highlights appealed to candidates who enjoy hands-on work, leading to more applications from individuals eager to contribute their skills
to the community.

Friendship Village™ Careers
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Results

e 2/.931 clicks
e 113 applications
® /6,938 reach
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e Digital ads on both Google/Meta were ran for

overall recruitment, along with one smaller Mobile Careers Page Traffic
budget campaign for Friendship Village's Sessions / First user default channel grouping
Assistant Director of Nursing roles ® Organic Social 8,425 (27.13%)
e 27,931 clicks to the recruitment page ® Paid Search 6,637 (21.38%)
on website Organic Search 6,185 (19.92%)
e 113 applications (at least) directly attributed o 5,337 (17.19%)
back to ads through Meta Pixel and Google & Diéict 4,154 (13.38%)
Tag ® Referral 172 (0.55%)
e 1/6,938 people reached in FV's target b Conasndiwar 118 (0.38%)
audiences interested in recruitment in the Unioned 17 (0.05%)
nursing industry, and 1,027,647 —— 2 (0.01%)
Impressions delivered. e Organtc Vieo 2 (0.01%)
e To the rightis a chart with the distribution of P 1 (0.00%)

careers page traffic from each channel
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