Office Hours with Arrow | Audio/Radio/Podcast Campaign

Office Hours with Arrow is a LinkedIn Live series

that brings together senior living professionals, O F F I C E
thought leaders, and partners to discuss innovative

ideas, share best practices, and highlight impactful

Initiatives within the senior living industry. Each H @ U R s
session dives into key topics such as community

operations, resident engagement, sales WITH AD QQW

strategies, wellness programs, partnerships,

and cultural initiatives, providing actionable B e

A\
#whatseniorlivinglookslike j A ;

Insights and fostering collaboration.

More than 35 LinkedIn events hosted to date.

Through engaging conversations and real-world

examples, the series provides a platform to share

Arrow Senior Living Management

Ideas, lessons learned, and innovative approaches. 4,149 followers
8mo - Edited -

1st Live Office Hours

By hlgh“ghtmg both successes and Challenges, we Join Rachel Sheehan, Amanda Tweten, and Shannon Novak as we discuss our

aim to foster meaningful dialogue that helps others culture and diversity efforts! We'll discuss how traditions came to be, our traditions
calendar, and the ongoing celebrations across our communities.
navigate the evolving senior Iiving |andscape while #whatseniorlivinglookslike #culture #traditions #DEI

: C . CE&O 18 22 comments - 7 reposts
also showcasing #whatseniorlivinglookslike. ?
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L | n ked I n E n g ag e m e n t Office Hours: Granfluencers & Adaptive Fashion - Redefining Senior Style

B Linkedin Live

Over the last year, Linkedln engagement has seen a noticeable ~“y Elizabeth Thompson, CDP, CADDCT, CMDCP, PAC Trainer - 1st  1mo
Senior Regional Director of Memory Care

Increase, with 704 of the 4,132 lifetime page followers [oinin
Pag J J My dad has vascular dementia following a stroke. We just ordered him some

since the launch of Office Hours with Arrow on April 18, 2024. items to empower him! Plus, it helps my mom tremendously!

Highlights
Data for 12/31/2023 - 12/29/2024

Office Hours: Enhancing Operations through Successful Partnerships
93,217 2,453 886 124 Bt Linkedin Live

Impressions Reactions Comments Reposts

Inspiren 4mo
3,668 followers

(" Apr 18, 2024 - Dec 15, 2024 ~ )

A great group operators and vendor partners spoke about how relationships

matter and how to ensure mutual success. Residents win when we all work
Follower highlights @

together.
4132 704
Total followers MNew followers in the last 242 days . L. . .
Arrow Senior Living Management Derek Harris, MBA, BSN, RN Vincent
Cocito Brooke Decker, PTA, CFPS EmpowerMe Wellness Allison Boulware,
Follower metrics @ MHA, RN, CDP
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Charlie Johnson - 1st 4mo
Creative Project Coordinator at Arrow Senior Living Management

Apr 18 May 28 o Aug 18 sep 25 Hovd peed How are line staff trained on and reinforced with the dirty word list?
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LinkedIn Engagement

Post analytics

Armow Senior Living Management posted this » Smo

Join Rachel Sheehan, Amanda Tweten, and Shannon MNovak as we discuss our culture and diversity efforts! We'll discuss
how traditions came to be, our traditions calendar, and the ongoing celebrations across our communities. .. ...show more

g Office Hours with Arrow: All About Traditions!

Targeted to: All followers

Organic discovery

721 390

Impressions Members reached

Organic engagement

94 13.0%

Engagements Engagement rate

Clicks a7
Click-through rate 6.5%
Reactions 18 =
Comments 22 =
Reposts T =

Our First LinkedIn Live

Office Hours with Arrow:

All About Traditions!
Thursday, April 18, 2024

Organic Discovery
e 721 impressions

390 members reached

Video performance @

759 567

Lifetime unigue viewers

Video Views

Peak live viewers

Organic Engagement

* 94 engagements (47 clicks, 18 reactions, 22
comments, 7 reposts)

 Engagement rate: 13%

* Click-through rate: 6.5%

Video Performance

* 759 video views

« 567 lifetime unique viewers

« 18 hours and 24 minutes of total watch time

« 33 peak live viewers

18h 24m 49s 33

Watch time Peak live viewers

) min & min

L
£
3
3

12 min 18 min 20 min

Time shown in the chart above is in minutes Daily data is recorded in UTC
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OFFICE
H&URS

WITH ARROW

Collaboration

« Collaboration through LinkedIn

OFFICE
H&URS

WITH ARROW

Live events showcases

diverse perspectives,

Innovative ideas, and real-

world expe rtise. Granfluencers & Adaptive Z.r , Enhancing Operations through
Fashion: Redefining Senior Style 4 " Successful Partnerships
« Features industry leaders, #whatseniorlivinglookslike & o ' _‘ A #whatseniorlivinglookslike

partners, and team members SCE Aaron Nieson and 20 others

OFFICE
H&®URS

WITH ARROW

to enrich discussions.

« Fosters meaningful

conversations that drive

OFFICE
H&URS

WITH ARROW

engagement and

collaboration.

* Provides actionable insight

tailored for senior livi ng Unlocking the Power of Digital: Innovations in Housekeeping
_ Strategies for Success
professionals. #whatseniorlivinglookslike #whatseniorlivinglookslike

ECE You and 11 others 8 comments - 3 reposts cCe& 20 11 comments - 4 reposts
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Engaging and Relevant Topics

Our LinkedIn Live sessions cover a wide range of topics showcasing our O F F I C E
organization’s diverse expertise. H @ U R S

WITH ARROW

Features leaders from key departments:

* Wellness Embracing Inclusion: Creating Diverse Community Traditions
« Sales

R Memory Care Building Stronger Care Models with Certified Medication Aids
« Culinary

Metrics that Matter: Enhancing Plant Operations Productivity
* Resident Services

 Human Resources Dementia Education and Supporting the Adult Child

« Plant Operations
Beyond Mealtimes: The All Day Dining Experience

Highlights contributions from Home Office teams. Putting the Senior in the Driver’s Seat

Building Stronger Care Models with Certified Medication Aids

Demonstrates how each department drives the success of our

communities.

The Power of Social Media in Senior Living
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Key items addressed in campaign: [ Previousi, g

* Focus on engaging and relevant topics

* Increased familiarity with Arrow leadership and team members

* In-depth information on Arrow departments, initiatives, traditions, and plans
« Featuring experts from Arrow as well as collaboration with partners

* Interactive Q&A — a chance for anyone to engage with guests and learn more

Results:

* |ncreased engagement from inside and outside the company

« Expanded reach of Arrow's most innovative methodology and endeavors
« Strengthened relationships and informed team members

« Content Value — enduring, easy-to-access information

« Successful open forum for input from all levels of the company

Office Hours: Embracing Inclusion - Creating Diverse Community Traditions
Bt Linkedin Live

@ Camillia Strickland - 2nd 1w

Regional Memory Care Coordinator Arrow Senior Living Management| CDP...

Traditions is such a unique and creative way to have our residents stories
and experiences expressed!

https://www.linkedin.com/company/arrow-senior-living-management/
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