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Office Hours with Arrow is a LinkedIn Live series

that brings together senior living professionals, 

thought leaders, and partners to discuss innovative 

ideas, share best practices, and highlight impactful 

initiatives within the senior living industry. Each 

session dives into key topics such as community 

operations, resident engagement, sales 

strategies, wellness programs, partnerships, 

and cultural initiatives, providing actionable 

insights and fostering collaboration.

Through engaging conversations and real-world 

examples, the series provides a platform to share 

ideas, lessons learned, and innovative approaches. 

By highlighting both successes and challenges, we 

aim to foster meaningful dialogue that helps others 

navigate the evolving senior living landscape while 

also showcasing #whatseniorlivinglookslike.

More than 35 LinkedIn events hosted to date.

1st Live Office Hours
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LinkedIn Engagement

Over the last year, LinkedIn engagement has seen a noticeable 

increase, with 704 of the 4,132 lifetime page followers joining 

since the launch of Office Hours with Arrow on April 18, 2024.
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LinkedIn Engagement
Our First LinkedIn Live

Office Hours with Arrow:

All About Traditions!

Thursday, April 18, 2024

Organic Discovery

• 721 impressions

• 390 members reached

Organic Engagement

• 94 engagements (47 clicks, 18 reactions, 22 

comments, 7 reposts)

• Engagement rate: 13%

• Click-through rate: 6.5%

Video Performance

• 759 video views

• 567 lifetime unique viewers

• 18 hours and 24 minutes of total watch time

• 33 peak live viewers



Collaboration
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• Collaboration through LinkedIn 

Live events showcases 

diverse perspectives, 

innovative ideas, and real-

world expertise.

• Features industry leaders, 

partners, and team members 

to enrich discussions.

• Fosters meaningful 

conversations that drive 

engagement and 

collaboration.

• Provides actionable insight 

tailored for senior living 

professionals.
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Engaging and Relevant Topics

Our LinkedIn Live sessions cover a wide range of topics showcasing our 

organization’s diverse expertise.

Features leaders from key departments:

• Wellness

• Sales

• Memory Care

• Culinary

• Resident Services

• Human Resources

• Plant Operations

Highlights contributions from Home Office teams.

Demonstrates how each department drives the success of our 

communities.



Key items addressed in campaign:

• Focus on engaging and relevant topics

• Increased familiarity with Arrow leadership and team members

• In-depth information on Arrow departments, initiatives, traditions, and plans

• Featuring experts from Arrow as well as collaboration with partners

• Interactive Q&A – a chance for anyone to engage with guests and learn more

Results:

• Increased engagement from inside and outside the company

• Expanded reach of Arrow's most innovative methodology and endeavors

• Strengthened relationships and informed team members

• Content Value – enduring, easy-to-access information

• Successful open forum for input from all levels of the company
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https://www.linkedin.com/company/arrow-senior-living-management/
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