
Love Struck: The Power of Storytelling | Video Campaign

This documentary celebrates love in all its forms – from a 

gay couple to arranged marriages, love through loss, and 

new relationships – challenging stereotypes and showcasing 

the depth of senior living. A collaboration between Arrow 

and TaleGate, the project combined cutting-edge video and 

social media technology with heartfelt interviews. Residents 

experienced a renewed sense of purpose as they shared 

their stories, many for the first time, in a professional setting 

complete with microphones and lighting. The premiere on 

Valentine’s Day inspired neighbors to connect and share 

their own untold stories, fostering a sense of community and 

belonging.

Technology Meets Humanity

• Leverage video and social media to tell heartfelt stories with a 

professional touch.

• Combined "rolling camera" interviews with tailored questions to 

ignite engagement.

Empowering Residents

• The formal interview process, including professional lighting and 

microphones, instilled a sense of self-worth and purpose.

• Common feedback: "Someone listened and cared."

Project Vision

• Painted an inspiring picture of 

what senior living can and does 

look like in our communities.
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https://youtu.be/rnHuLiH3Hs0
https://youtu.be/rnHuLiH3Hs0


ALL TIME

Love Struck: The Power of Storytelling | YouTube Analytics Overview

On YouTube, the video has garnered 1.8K views, 5.5K impressions, 111.7 hours of watch time, and sweet yet 

simple comments such as "it's so beautiful."

FIRST 24 HOURS



Love Struck: The Power of Storytelling | YouTube Analytics Reach

ALL TIME

FIRST 24 HOURS

The video gained 43.6% of its lifetime 

impressions (2,400 of 5,500) and 

22.9% of its lifetime views (413 of 

1,800) within the first 24 hours, 

showcasing a strong initial 

performance.

The lifetime click-through rate (4.0%) 

was significantly higher than the first 24 

hours (2.5%), indicating that 

engagement improved over time.



ALL TIME

FIRST 24 HOURS

The video has achieved a lifetime 

watch time of 111.7 hours to this point, 

exceeding typical performance by 91.7 

hours. 

In comparison, the first 24 hours 

generated 37.7 hours of watch time, 

36.7 hours above usual. This highlights 

strong initial interest and consistent 

engagement over time

Love Struck: The Power of Storytelling | YouTube Analytics Engagement



Love Struck: The Power of Storytelling | Facebook Analytics
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The Facebook post reached 1,702 users and generated 

2,013 impressions, with 21 interactions and 43 link clicks. 

Shares contributed significantly to its visibility, highlighting 

it's strong engagement and reach beyond followers.

https://www.facebook.com/share/p/12BarLZAy5B/


Love Struck: The Power of Storytelling | TikTok Analytics

Interview Snippets and Social Media Impact

Interview snippets were repurposed for TikTok's videos and 

Instagram Reels, amplifying the reach and engagement of 

the campaign.

Success and ROI:

• TikTok: The project achieved nearly 1.3 million views, 

garnered reaction videos from residents inspired by the 

most popular clips, and attracted over 3,000 new 

followers.

• Instagram Reels: The impact was even greater, with 4.9 

million views across the videos and thousands of 

reactions, comments, shares, and favorites.

Sue, a widow after 71.5 years and one of our most viral 

storytellers, captured hearts with her response to going viral: 

"Oh my gosh! Now you're going to make me cry."



Love Struck: The Power of Storytelling | Recap Summary

Focus of Campaign

• Break stereotypes around senior living and aging

• Highlight love in all its forms

• Support resident recruitment

Results

• YouTube: 1.8K views, 5.5K impressions, and 111.7 

hours of watch time

• TikTok: Nearly 1.3 million views, multiple spin-offs and 

resident reaction videos, and over 3,000 new followers

• Instagram: 4.9 million views, along with thousands of 

reactions, comments, shares, and favorites

Takeaway

This campaign reaffirms that technology is a powerful tool 

for storytelling. Cameras can convey emotions in ways the 

written word cannot, fostering connections on a deeper 

level. By capturing and sharing these stories, we preserve 

the legacies of our residents for future generations. Love 

Struck and its subsequent snippets not only documented 

these meaningful narratives but also showcased that seniors 

have valuable stories to tell and that love transcends age. 

While times may change, the essence of humanity remains 

constant, and it is our privilege to share these stories with 

the world.
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