
Family of Companies
A wealth of experience, all in one family.

Pre 'One Brand' Project

https://www.lcsnet.com/




Post 'One Brand' Project



50+ Creative 

Assets
More than 50 creative assets 

were updated or created to 

support four business solutions, 

including internal and external 

• Collateral including one-

pagers and brochures

• External marketing assets 

like print ads, case studies, 

and more

• Editable templates, including 

Power Point and Word



New 

Website
To best support the rebranding of 

four distinct brands, it was 

determined that three existing web 

sites – LCSnet.com, 

LifeCareServices.com, 

CarePurchsing.com, should be 

consolidated into one new website.

• New site: LCSLiving.com

• 3 Unique Navigations based 

on stakeholder 

(residents/families, B2B 

partners, group purchasing 

partners)

• 700+ Pages were created or 

enhanced as part of this project

https://www.lcsliving.com/
https://www.lcsliving.com/lcs/senior-living-operations
https://www.lcsliving.com/lcs/senior-living-operations
https://www.lcsliving.com/group-purchasing
https://www.lcsliving.com/group-purchasing








Experience Is Everything®

Video played an important role in the 

launch of this rebrand. A new brand 

anthem was created to share the LCS 

story and celebrate the brand 

transformation.

Video

LCS Brand Anthem



Experience Is Everything®

Communications 
Careful consideration was made for how and when employees, 

business partners, members, vendors, and communities would be 

informed. 

• A robust communications playbook detailing the project by 

stakeholder with carefully crafted FAQ's was developed.

• The LCS intranet called Connect, was integral in communicating 

key project details before, during and post launch.

• To infuse fun into the week, beginning on Monday teams were 

asked to search for giant puzzle pieces throughout the home 

office and virtually for remote team members. [see photos on the 

next slides]

• To help distribute critical details about the project, including HR, 

brand and IT related information, a Passport experience was 

created to amp up team involvement and convey critical 

messages with a 'passport' of action items and information.

[see photos on the next slides]



Experience Is Everything®

Wall Puzzle 
Throughout the week teams located 

giant puzzle pieces throughout the 

office to replace the 'Family of 

Companies' lobby office wall graphic 

with what would become the new 'one 

LCS' brand graphic: 



Experience Is Everything®

Passport to One LCS
To ensure critical details about the project were conveyed, 

employees were treated to an in-person and virtual 

passport experience called 'Experience the Evolution: 

Your Passport to One LCS.' Employees visited five brand 

stations (aka 'countries') to receive a passport stamp for 

each experience, upon acquiring all stamps they then 

received a special, branded gift to mark this historical day.
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