
Text for Consideration

“Steps to Home” is a documentary-style video series 
spotlighting real patient journeys from hospital admission 
through successful rehabilitation and discharge. Each episode 
blends cinematic visuals, heartfelt testimonials, and day-in-the-
life therapy footage to demonstrate progress in action.
Key creative elements included:
Cinematic Production Values: High-definition filming, 
emotionally resonant music, and interview-driven narratives 
that elevate patient voices.
Authenticity & Trust: Real patients, real clinicians, and 
unscripted moments that showcase the human side of care.
Cross-Platform Storytelling: Videos optimized for YouTube, 
LinkedIn, Instagram, and facility websites; short-form cuts 
produced for reels and stories.
Consistent Branding: Unified visual identity, tagline integration 
(“Care That Moves You”), and facility co-branding to reinforce 
system-wide strength.
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By addressing the industry challenge of 
commoditization through authentic 
patient storytelling, leveraging high-quality 
creative execution, and rolling out a multi-
channel strategic plan, “Steps to Home”
achieved broad marketplace impact. The 
campaign elevated Centers Health Care’s 
brand perception, inspired families, 
empowered referral partners, and most 
importantly, celebrated the journeys of 
patients returning home.
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Strategic Marketing Plan
The campaign was designed not only 
as inspirational storytelling, but also 
as a practical referral-source and 
consumer engagement tool.
Distribution Channels:
Digital: YouTube channel, paid social 
ads, Salesforce Marketing Cloud 
hospital email journeys, and organic 
LinkedIn campaigns.
Referral Source Engagement: Video 
links embedded in Sales Spotlights, 
QR codes on referral sheets, and 
discharge-planner email blasts.
Community Reach: Local press 
pitching, resident family newsletters, 
and in-facility viewing stations.

https://www.youtube.com/playlist?list=PL-yUIaEjbeRGjHJNWi6ucjrnCZ1Y8jXpe
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