
A Design Evolution with Purpose

In a rapidly shifting senior living landscape, standing still 
is not an option. At Benchmark Senior Living, we 
recognized the need to evolve—not just to modernize 
our look, but to ensure our brand shows up with 
consistency, clarity, and purpose across every touchpoint. 
Our goal: to revisit and refine our foundational design 
elements to better reflect who we are today—and where 
we’re headed tomorrow.

This rebranding initiative was never about reinventing 
from scratch but instead a thoughtful bridge to the 
future—an evolution that honored the core of our visual 
identity while elevating the design system for greater 
resonance, recognition, and impact. We retained our 
trusted logo and core blue-and-green palette but infused 
them with new life through a refreshed approach to 
typography, photography, patterns, gradients, and color 
treatments.

Rebranding (Before and After)

BEFORE

AFTER



New Brand Campaign: In Their Own Words | After

The 2025 “In Their Own Words” campaign was the first to fully reflect Benchmark’s 
refreshed look and feel. We used authentic photography, modern typography, and a 
warmer color palette to visually align with our updated brand identity — while keeping 
the focus on real stories from residents and associates. The result was a campaign that 
looked and felt cohesive, human, and purpose-driven across every channel.



Candid photography showing 
residents connecting with 
caregivers and other residents 
helps convey Benchmark as a 
place where people are taken 
care of and have genuine 
connections. 

Adding a specific filter over 
images unifies the 
photography style and creates a 
grainy, tactile feel and conveys a 
sense of nostalgia.

Photography | After



Social Media | Before & After

We updated the Facebook cover photos for every Benchmark community to reflect our evolved identity and purpose more clearly. 
Each new design features three distinct circles that work together to tell a complete story:

• A real photo of an associate at Benchmark to visually convey our commitment to connection and care.
• Our tagline, “Connecting to What Matters,” placed front and center to reinforce our mission.
• A photo of the community to clearly indicate which location the page represents.

This consistent, human-centered design not only enhances brand recognition but also strengthens trust, makes each Facebook page 
feel more personal, and ensures every digital touchpoint reflects Benchmark’s warmth, professionalism, and purpose.



Print Assets – Memory Care Brochure | Before & After

We redesigned and rewrote our Mind 
& Memory Care Brochure to better 
reflect our evolved voice, visual system, 
and commitment to clarity.

The new brochure replaces the 
previous clinical, copy-dense format 
with a more modern, human-centered 
design — featuring direct and 
simplified language, real photography, 
and intuitive layouts that are easier for 
families to navigate. All copy was 
rewritten to be warmer, clearer, and 
more emotionally resonant, while still 
educating readers about the 
Benchmark difference in care.

The result is a piece that feels more 
aligned with our brand values and more 
supportive to families during a difficult 
decision-making process.



Print Assets – Pricing Sheets | Before & After

Our Pricing Sheets were redesigned to better 
align with our new branding, while also 
making them easier for families to understand 
at a glance. The new design replaces the 
dense layout with a cleaner structure, 
simplified language, clearer outline of what is 
included in a resident’s base rent, and visual 
consistency across communities. 

Key updates included reorganizing pricing 
tables, clearer definitions of apartment rates 
and care levels, and improved use of 
photography to reflect our brand’s human-
centered focus. 

This refresh enhances transparency, reduces 
confusion during a high-stakes decision 
process, and reinforces Benchmark’s 
commitment to professionalism and trust at 
every touchpoint.



Print Assets – Community Event Flyer | Before & After

We reimagined our community 
event flyers to feel more 
cohesive, sophisticated, and 
aligned with Benchmark’s 
updated identity. 

The new design features a 
cleaner layout, modern 
typography, and high-quality 
photography that visually 
conveys warmth and hospitality.

This redesign strengthens brand 
recognition and helps position 
each event as a polished, 
purpose-driven extension of the 
Benchmark experience.



Print Assets – External Business Development | Before & After

We updated our external 
business development materials 
to reflect Benchmark’s evolved 
identity and more effectively 
support referral partner outreach. 

The redesigned assets feature 
streamlined layouts, updated 
brand colors and fonts, and 
simplified messaging — making 
them easier to use, more visually 
compelling, and consistent
across communities. 

This refresh ensures our sales 
teams show up with tools that 
are not only on-brand but also 
more approachable, professional, 
and aligned with our purpose-
driven mission.



Print Assets – Dining Menu | Before & After

We elevated the design of our 
dining menus with a cleaner, 
more modern aesthetic that 
aligns with Benchmark’s 
updated visual identity. 

We transitioned to a fully 
waterproof, tear-proof material 
that looks more polished, is 
easier to clean, and reduces 
replacement costs. 

The result is a more durable, 
cost-effective solution that 
enhances the resident and guest 
experience while supporting 
operational efficiency.
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