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The Aspenwood Company, a growing leader in luxury and mid-luxury had historically operated behind the scenes, but to accelerate growth, it needed to
step out in front. Under the leadership and execution of Christina O’Leary, Interim VP of Marketing, The Leadership Lift campaign was designed to
transform Aspenwood’s digital channels into powerful tools for storytelling, credibility, and authority—showcasing leadership while connecting

meaningfully with audiences.

Creative Elements

. Refined visual identity reflecting Aspenwood’s luxury
positioning

. Story-driven posts highlighting leadership visibility,
resident lifestyles, and associate achievements

. Review spotlights extending digital word-of-mouth
credibility

Content Strategy

. LinkedIn: Elevated executive thought leadership to
strengthen authority and influence.

. Facebook: Shared lifestyle stories, event highlights,
and associate recognition to foster authentic
community connections.

. Email: Combined storytelling, education, and calls-
to-action to nurture leads with warmth and
consistency.
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o . ReViews Previous period vs Last 12 months 71
Key items addressed in launch:
. . . . o Reviews & ratings overtime @

Review Growth as a campaign pillar, expanding credibility -

through digital word-of-mouth. e - .
. Refined Brand Identity to align with Aspenwood’s luxury :

positioning.

LinkedIn Thought Leadership showcasing executives as o

visible, trusted voices. i I l I I I I I

Facebook Storytelling highlighting lifestyle, culture, and

community. ST T

Results:
. Reputation: Reviews increased 130% (355 o | @S g ooy Corozonswozons )
— 818) while maintaining 4.5+ stars, with ahights
momentum to surpass 1,000 in 2025. Dashtra 11619 5218 680 103
LinkedIn: Impressions grew from 375 to - s
Activity @ Members reached ~
10,484; engagement exceeded the 3.3% mox © —
healthcare average. —_»
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Facebook: Reach +119.7%, interactions R Sk A /\,_/ \
+554%, link clicks +104.4%. S N A
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Impact

The Leadership Lift repositioned Aspenwood from a quiet
operator to a recognized leader in senior living. By
consistently supporting our teams, fueling lead generation,
and strengthening reputation, the campaign proved that
leadership visibility and authentic storytelling are powerful
differentiators in a trust-driven industry.

Why It Matters

This campaigh demonstrates how strategic marketing can
redefine brand presence in senior living. Christina O’Leary’s
vision and execution not only accelerated Aspenwood’s
growth but also set a new digital standard for the industry —
proving that credibility, community, and creativity drive
meaningful business impact.
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