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Key Items Addressed in Campaign:

▪ BoldAge PACE puts the needs of the participant first

▪ BoldAge PACE helps patients live independently at home

▪ BoldAge PACE provides a variety of services, 
including rides to the doctor, clinical care, 
meals, and a peer-to-peer community
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Key Items Addressed in Campaign:

The updated design of BoldAgePACE.com presents 

a modern, clean, and approachable aesthetic that 
reflects the organization’s mission. 

The layout is user-friendly and intuitive, with clear 

navigation that guides users, especially older adults 
and family caregivers, through essential information 
without feeling overwhelming.

▪ Warm, welcoming photography and videography 

that reflect real people and real-life moments, 
reinforcing authenticity and connection

▪ Accessible fonts and color contrast, making 

content easy to read for users of all ages

▪ A balanced use of white space that creates an 

uncluttered feel and directs attention to key 
messages and calls to action

▪ Consistent branding, such as the wayfinding 

elements and a supportive tone of voice, 
which help build trust and recognition
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Postcard

Results
Six-Month Campaign Stats

▪ North Charleston census increased 
from 0 to 45 participants

▪ 29,806 landing page views from 24,532

▪ 4.7M impressions, 37,531 ad clicks, 

1.52M video views

▪ Overall CTR of 0.79% 
and a VCR of 55.5%

▪ Email open rate of 50.96%

▪ 5.1M estimated total billboard

impressions
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