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Celebrating 50 Years Of Caring
50th Anniversary PR Campaign KPIs to Date

* Goal: Reinforce our
five decades of
leadership,
innovation and
industry leading
home care services.

o 50th Anniversary Report o Whitepaper w/ HMA

Organic Social Media o Media Tour

HelpatHome.

Celebrating 50 Years of Caring

Generated nearly 2B
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* Objective: Increasing ' 5K+ views | 1.6K+ views 16 posts | 425K+ impressions >>> Impressions since
brand awareness ' 100+ downloads | 100K+ impressions | 7 segments Augus.t 2025 and
throughout the year [ . Akt engagemtrits | counting.
celebrating the past : : :
and the future with i ’ ] * : | T |
themed celebratory : : : 415 pickups; including 2 stories
content. : 1.5K+ impressions 27K+ impressions : Custom Anniversary Landing Page : 1.8M impressions

| 200+ listens 1K+ engagements - 2K+ views . 1.8K+ engagements

. Strategy: Featuring O Brand 'nfluencer O .

50th-themed - Podcast w/ HMA Content Earned Media

content

monthly across
owned and channels
leveraging
storytelling thru
creativity and
multimedia.

A Legacy of Caring.
A Future of Innovation.
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