“Be free to be safe, be free to be you.” | Multi-media Campaign

@ Safely You

VIDEOS

Public Service Announcement (PSA)

Our PSA begins in black and white, with an older adult who has a
deeply concerned expression—but then quickly flips this expected
narrative of fear and worry of aging on its head, and switches to a
colorful celebration, showing seniors who have been the most in
every era, and are still making the most of every day. It moves

Let’'s celebrate older adulits finding joy
in every decade.

And living safely, freely, and fully.

- through different settings, reflecting different events that may take
e > place in senior living: a game night, dining, working out, a dance
| \\\'\“; i' ,\,\ i y party, and a movie viewing, but has retro stylings juxtaposed with
| W : : the seniors’ current ages, reinforcing the idea that they've
4 oz celebrated every decade—and the best decade is the one they’re in

now. Throughout, residents are wearing the pendants that are part
of SafelyYou Halo™, empowering them to live safely, freely, and
fully. We end with a call to support Wish of a Lifetime® from AARP,
helping to provide seniors with hope and joy to last a lifetime.
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https://voutu.be/qEI68Lz6v8k?si=2beb250cBn1jN7hx
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| Thirty-second Branded Video
Holping SGI\IQI‘MOKQ the most Our thirty-second branded video tells a more SafelyYou-focused

of eve’fs;‘;aQF(;qde. story, with a stronger emphasis on the technology. It maintains the

ideas of joy and aging with agency and highlights how operators can
With the most advanced technology )i meet the expectations of today’s seniors with advanced innovation.
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https://youtu.be/oWWKHP5BmMZg?si=Hd-OxAV74dkVF_|A
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Community Lifestyle Videos

Our shorter community lifestyle videos focus on the individual
events in the community and the personalities of the individual
seniors living there, and may tell you a bit about their past—as well
as how they’re still making the most of the present.

Horizontal and vertical versions of each were produced for use on
social media platforms.
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ONLINE: MICROSITE

@ Safely You

@ SafelyYou Senior Living Staff Seniors & Families AARP Wish of a Lifetime

Let’s celebrate older adults finding joy
in every decade.
‘Amin\g‘safely, freely, and fully.

Like it? Share it. Keep me in the loop.

And when you do, we'll donate $100 to Wish of a Lifetime® Sign up for the latest from SafelyYou and about SafelyYou
from AARP, up to $20,000. Halo™

[ El E3 ]

How can SafelyYou help?

| work in senior living. I’'m an older adult or a family
member of one.

Show me how SafelyYou supports communities.
See how SafelyYou supports you.

See it now I See it now

MICROSITE

The PSA is housed on our microsite, HaloEmpowersSeniors.com, which
embodies the same bright colors at play in the PSA, and includes more
information about Wish of a Lifetime® from AARP, as well as a way to donate
directly. It tells our founder’s story, highlights SafelyYou Halo™, and features
separate pages for both senior living staff and families to learn more about
support from SafelyYou. These pages include both industry and family
testimonials and a way for families to find SafelyYou at a community near them.

@ SafelyYou

Supporting Wish of a What senior living’s leaders are saying.

1 A

are o leo an tin, P - h ! 2
more wishes, up to $20,000. Tae Bob Mercer Meghna Davidson Tim Bryant
Chief Operations Officer Chief Operations Officer President
m n Photograph by Jacqui Passio Photography; Sou RP Cedarbrook Senior Living, Leisure Care StoryPoint Group
o

You can also donate directly to Wish of a Lifetime®,
helping to spark hope and joy for older adults.
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What families are saying.

SafelyYou was founded to detect and prevent falls in memory care, U’
giving a voice to seniors who could not say how a fall occurred by ’ -
showing how it happened—and supporting care staff with interventions 7 Vs
to help keep it from happening again. Our founder and CEO, George Moira Lardakis B Jossicazopeda srianpos v \
Netscher, developed SafelyYou to help protect his own mom. After g s g - Creso e s o %

seeing his dmother and aunt live with s, he wanted a

better way to care for her in the window of time he had before she Moira Lardakis Jessica Zepeda Brian Poe

would likely be diagnosed. He deeply believed technology was the Daughter of Resident Traveling Executive Director Son-in-law of Resident
Maplewood Senior Living

answer, and he was right: our safety Al is proven to significantly reduce Maplewood Senior Living Cogir Senior Living
both falls and fall-related ER visits.
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ADVERTISING: PRINT ADS @ SOfe‘YYOU

I ' ADVERTISING
:1:1 | [:t The ads correlate to the community lifestyle videos, maintaining the
1 . ',‘ personality focus and demonstrating that every older adult has
:': , 1 'i‘l @ their own story—and that SafelyYou Halo™ empowers them to keep
{‘ | £, freely living that story.
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So, residents can live more safely—and more freely.

Still making the most of every g _ =1
Be free to be Safe. Be free to be You. SafelyYou. dcy. Countson wou M|°~. Stlll W'nnlng tOdaY.
O s With Safely¥ou, workleading Al meets next-gen eCall Counts on SafelyYou Halo™.

So, residents can live more safely—and more freely.

Be free to be Safe. Be free to be You. SafelyYou With SafelyYou, world-leading Al meets next-gen eCall.

So, residents can live more safely—and more freely.
Scon the QR code 1o Marn More

@ SafelyYou Sk S e sk

Be free to be Safe. Be free to You. SafelyYou.

@ S [ | Y Scan the QR code to learn more about SafelyYou Halo™
Qrely fou ar visit HaloEmpoweringSenlors.com.



“Be free to be safe, be free to be you.” | Multi-media Campaign

ADVERTISING: ANIMATED GlIFs @ Scfe‘yYOU
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ADVERTISING: PARTNER ADS — STATIC, ANIMATED GIF, VIDEO

@ Safely You

Mastered dinner parties in the 60s.
Still everyone’s favorite dining

partner today.

Counts on SafelyYou Halo™. @SaFerYou

Rocked legwarmers in the 80s.
still making the most of every day.
Counts on SafelyYou Halo™

Rocked
- legwarmers
.l in the 80s.
Counts on SafelyYou Halo™" still making
&/ the most of

LN every day.

; Hasa dry wit)
Bested the croupier | oves a dry martini.
in the 70s.

Still winning today.

Counts on

SafelyYou Halo™. Counts on

SafelyYou Halo™.

Has always stolen the scene.

@ SafelyYou

@ SafelyYou
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With SafelyYou, world-leading Al meets
next-gen eCall. So, residents can live
more safely—and more freely. T
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Be free to be Safe. Be free to be You. SafelyYou.

Expert Guidance

True financial partnerships
very step
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V [ With New Leaders On
Board, Aegis Living, Pacific o o e
Has always etirement Plan Ne: - = Has a dry wit.
stolen the Loves adry
scene. 4 martini.
still aleading
lady today.

Counts on
SafelyYou Halo™.

Counts on
SafelyYou Halo™.

@ SafelyYou

REPORTS EVENTS WEBINARS AWARDS MEMORY CARE SHN + ADVERTISING

1. SENIOR HOUSING NEWS

Has a dry wit.
Loves a dry martini. >
Counts on SafelyYou Halo™. | . .

Introducing world-leading Al to deliver
next-gen eCall. Only from SafelyYou.

See what's possible »

@ SafelyYou
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DIRECT MAIL

@ Safely You

Tri-fold, die-cut brochure auto-plays PSA upon opening

see Now to shore this video ond make
o wish of o letime come trus for o senior,
DR .

VIDEO MAILERS

We created video mailers that targeted those we wanted in
attendance at our NIC Fall conference event. These leveraged the
movie theater setting from our PSA to announce a feature
presentation was about to begin, which would be the PSA you
would view inside. Keeping with the movie theater theme, cut-out
popcorn decorated the cover as well as USB cord box that
accompanied it, and when you opened the video folder, red
curtains were parted, revealing the video, which automatically

began playing the PSA. The copy spoke to empowering seniors and
the QR code drove to the microsite.

@ SafelyYou
= Halo

Al Platform

Introducing building-wide safety,
wellness, and staffing.

So residents can live safely, freely, and fully.

Be free to be Safe. Be free to be You. SafelyYou.

@ SafelyYou
Video mailer back panel
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@ Safely You

EVENT

o] ) | | el 'Fﬂ Lol EVENT

DIV X‘%.,,_uyga\ s s /58 Our event at the NIC Fall Conference in Austin, TX was titled:
v.mggemm‘wl/ @"_‘:"' "mm*’mmw""'"'“;'.’,‘"n,;s Vintage fabulous. Modern joy. We wanted to host the conference’s
Mocom IR gt L el aging withagoncy. 5 = most fabulous, joyful event and continue to celebrate all the

most in any era, and who still make the most of every day.
As well as the things that made our pasts pleasurable
—and the ones that will transform our futures.

: f ,, possibilities of aging in senior living. To do so, we invited VIP senior
oy 4 _ stars, residents from Austin-area senior living communities who

~ 1~/ v received professional hair and make-up before the event, dinner at
one of Austin’s most elegant and much-revered restaurants, and a
red-carpet arrival, complete with a professional photographer and a
crowd to cheer them on. Once inside, our VIP senior stars had
experiences tied to our PSA: a vintage roulette table available
reflecting our game night, vintage movie seats and movie theater-
style candy reflecting our movie viewing setting, a DJ playing hits
from decades past, retro cocktails, and themed small bites.

@ SafelyYou

Let us know you're coming.

@ SafelyYou
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RESULTS (8/21-9/21/25 with campaign ongoing)

Engagement doubled across
social platforms:

* LinkedIln reactions up 95.8%
 YouTube views up 96.8%
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RESULTS (8/21-9/21/25 with campaign ongoing)

New visitor traffic on the main site
(safely-you.com) increased by
61.7%, and engaged sessions
increased by 7.3%.
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RESULTS (8/21-9/21/25 with campaign ongoing)

Over 10.5k video views in the
first month of the campaign

(08/21-9/21/25).
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Thank you.

“Be free to be safe, be free to be you.” | Multimedia Campaign

SafelyYou

Al Platform

Brette Digon / Brand Director / 614.288.8843 / brette@safely-you.com
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