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Public Service Announcement (PSA) 
Our PSA begins in black and white, with an older adult who has a 
deeply concerned expression—but then quickly flips this expected 
narrative of fear and worry of aging on its head, and switches to a 
colorful celebration, showing seniors who have been the most in 
every era, and are still making the most of every day. It moves 
through different settings, reflecting different events that may take 
place in senior living: a game night, dining, working out, a dance 
party, and a movie viewing, but has retro stylings juxtaposed with 
the seniors’ current ages, reinforcing the idea that they’ve 
celebrated every decade—and the best decade is the one they’re in 
now. Throughout, residents are wearing the pendants that are part 
of SafelyYou Halo , empowering them to live safely, freely, and 
fully. We end with a call to support Wish of a Lifetime® from AARP, 
helping to provide seniors with hope and joy to last a lifetime.

VIDEOS

https://youtu.be/qEl68Lz6v8k?si=2beb25OcBn1jN7hx
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Thirty-second Branded Video
Our thirty-second branded video tells a more SafelyYou-focused 
story, with a stronger emphasis on the technology. It maintains the 
ideas of joy and aging with agency and highlights how operators can 
meet the expectations of today’s seniors with advanced innovation.

VIDEOS

https://youtu.be/oWWKHP5BmZg?si=Hd-OxAV74dkVF_lA
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VIDEOS

Community Lifestyle Videos
Our shorter community lifestyle videos focus on the individual 
events in the community and the personalities of the individual 
seniors living there, and may tell you a bit about their past—as well 
as how they’re still making the most of the present.

Horizontal and vertical versions of each were produced for use on 
social media platforms.

https://youtu.be/hUp9lYqju9I https://youtu.be/QB8CJfBqwW8

https://youtu.be/ZOq1inOXO_M https://youtu.be/wOdJNFgsp94 https://youtu.be/G2bcQOOYaEg

https://youtube.com/shorts/pawgNEnNlsA
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ONLINE: MICROSITE

MICROSITE
The PSA is housed on our microsite, HaloEmpowersSeniors.com, which 
embodies the same bright colors at play in the PSA, and includes more 
information about Wish of a Lifetime® from AARP, as well as a way to donate 
directly. It tells our founder’s story, highlights SafelyYou Halo , and features 
separate pages for both senior living staff and families to learn more about 
support from SafelyYou. These pages include both industry and family 
testimonials and a way for families to find SafelyYou at a community near them.

mailto:HaloEmpowersSeniors.com
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ADVERTISING: PRINT ADS

ADVERTISING
The ads correlate to the community lifestyle videos, maintaining the 
personality focus and demonstrating that every older adult has 
their own story—and that SafelyYou Halo empowers them to keep 
freely living that story. 
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ADVERTISING: ANIMATED GIFs
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ADVERTISING: PARTNER ADS – STATIC, ANIMATED GIF, VIDEO
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DIRECT MAIL

VIDEO MAILERS
We created video mailers that targeted those we wanted in 
attendance at our NIC Fall conference event. These leveraged the 
movie theater setting from our PSA to announce a feature 
presentation was about to begin, which would be the PSA you 
would view inside. Keeping with the movie theater theme, cut-out 
popcorn decorated the cover as well as USB cord box that 
accompanied it, and when you opened the video folder, red 
curtains were parted, revealing the video, which automatically 
began playing the PSA. The copy spoke to empowering seniors and 
the QR code drove to the microsite.
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EVENT

EVENT
Our event at the NIC Fall Conference in Austin, TX was titled: 
Vintage fabulous. Modern joy. We wanted to host the conference’s 
most fabulous, joyful event and continue to celebrate all the 
possibilities of aging in senior living. To do so, we invited VIP senior 
stars, residents from Austin-area senior living communities who 
received professional hair and make-up before the event, dinner at 
one of Austin’s most elegant and much-revered restaurants, and a 
red-carpet arrival, complete with a professional photographer and a 
crowd to cheer them on. Once inside, our VIP senior stars had 
experiences tied to our PSA: a vintage roulette table available 
reflecting our game night, vintage movie seats and movie theater-
style candy reflecting our movie viewing setting, a DJ playing hits 
from decades past, retro cocktails, and themed small bites.
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EVENT



Engagement doubled across 

social platforms:

• LinkedIn reactions up 95.8%

• YouTube views up 96.8%
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RESULTS (8/21-9/21/25 with campaign ongoing)
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RESULTS (8/21-9/21/25 with campaign ongoing)

New visitor traffic on the main site 

(safely-you.com) increased by 

61.7%, and engaged sessions 

increased by 7.3%.
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RESULTS (8/21-9/21/25 with campaign ongoing)

Direct mail achieved a 7% response 

rate, driven by QR code scans.
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RESULTS (8/21-9/21/25 with campaign ongoing)

Over 10.5k video views in the 

first month of the campaign 

(08/21-9/21/25).
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Brette Digon / Brand Director / 614.288.8843 / brette@safely-you.com

Thank you.

mailto:brettei@safely-you.com
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