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Project background

The outsourced and advisory services business at 
WellSky was initially formed through the 
acquisition of Fazzi Associates in 2018.

In the fall of 2023, WellSky acquired Corridor (who 
had also recently acquired Comprehensive A/R 

Solutions) to advance its outsourced and advisory 
services offerings across post-acute care.

To create a common identity and a stronger, 
unified presence in the market, WellSky adopted 

an updated market-facing name, updated 
messaging, and a unified web presence to 

successfully rebrand Corridor and Comprehensive 
A/R Solutions and establish a better identity for 

its services business.
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Key sequential components to the rebrand:

July 2025July 2024
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Phase 1: Establish temporary co-brand for the business in promotional designs

Tradeshow banner
Social campaign images

Tradeshow ad

Background:
• The initial phase post-acquisition of Corridor was focused on co-branding WellSky and Corridor to link the brands together for market awareness.
• Co-branding was prevalent across email and social campaigns, as well as the WellSky presence at tradeshows for certain markets.

Rationale:
• By co-branding market-facing assets we sought to broadly introduce the joining of the Corridor and WellSky brands to convey continuity for current 

clients and create differentiation with prospects that may have been familiar with both organizations independently.
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Phase 2: Re-work legacy content assets to adopt WellSky branding
Background:
• The next phase was focused on identifying go-forward content assets (inherited as a part of the Corridor acquisition) and reworking those pieces to 

adopt the WellSky brand and style guide.
• Most of this work was centered around sales flyers and PowerPoint presentations.

Rationale:
• By re-working legacy sales and marketing content from Corridor and Comprehensive A/R – and flipping that content into the WellSky brand – we began 

the deliberate process of sharing WellSky-specific materials used for 1:1 sales distribution.

Sales flyer updates

PPT presentation updates
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Phase 3: Create new brand identity for WellSky Services with updated offerings/categories
Background:
• The next phase was focused on establishing the WellSky Services name, core messaging, and key positioning that would be infused throughout future 

collateral and market-facing assets.
• A new brand identity guide was socialized internally and used as starter messaging for content.

Rationale:
• Given the wide portfolio of offerings, it was necessary to both establish the go-forward services offerings and establish the core positioning and 

messaging for WellSky Services that would then be widely used across all go-forward content assets.

Internal messaging guide
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Phase 4: Establish net new content to socialize the WellSky Services brand
Background:
• This phase built off the brand identity work and sought to introduce new content assets to socialize the updated messaging.
• A new end-to-end brochure was created, along with new explainer videos and other net new content pieces.

Rationale:
• To launch the updated brand effectively, we ensured that the business was supported by a strong library of updated content assets that reflected the 

WellSky Services brand messaging and positioning.

New all-services brochure

New all-services explainer video

New revenue cycle services explainer video

[LINK]

[LINK]

[LINK]

[LINK]

https://mediserve.wistia.com/medias/qt7xdrgqrf
https://mediserve.wistia.com/medias/r8otfp6i48
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Phase 5: Refresh web and social assets and consolidate presence under WellSky
Background:
• The next phase focused on closure of the Corridor and Comprehensive A/R social channels, and the redirecting of the Corridor, Corridor Bookstore, and 

Comprehensive A/R websites to WellSky domains.
• Executing these motions wrapped up the final phase of the rebrand work prior to promotion.

Rationale:
• Consolidating the web presences of the three organizations (WellSky, Corridor, Comprehensive A/R) was critical in driving social and organic website 

traffic to a single location where audiences would interact solely with the WellSky brand.

Transitional social posts before harmonizing 
under WellSky social channels
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Phase 5: Refresh web and social assets and consolidate presence under WellSky

Corridor and Comprehensive A/R websites redirected to 
wellsky.com/services (newly refreshed page)

https://wellsky.com/services/
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Phase 6: Socialize brand via paid advertising campaign upon full rebrand 
Background:
• The final phase included a paid advertising placement (static image + auto-play video) that utilized updated messaging and new assets to drive traffic to 

the updated WellSky website.
• The paid ad placement on Home Health Care News lasted for one month.

Rationale:
• With the brand harmonization complete, we wanted to socialize the updated brand to our largest audience base – home health providers – and drive 

traffic towards our refreshed services pages via wellsky.com/services.

Home Health Care News banner ad
(clickers directed to wellsky.com/services)
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Results: Social media
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Services-specific social campaigns:
LinkedIn impressions

• Corridor channel: average of 799 impressions per post
• WellSky channel: average of 1790 impressions per post

The shift to utilizing the WellSky LinkedIn channel for 
WellSky Services-specific campaigns resulted in an average 

124% increase in impressions per post

LinkedIn follower statistics

WellSky channel
• August 2024: 28,824
• July 2025: 36,618

27% YoY follower increase

Corridor channel
• August 2024: 4,122
• July 2025: 4,199

1.8% YoY follower increase

The deliberate wind-down of the Corridor LinkedIn 
channel and increased use of the WellSky channel 

for services-specific campaigns helped pushed 
new followers to the WellSky channel
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Results: Website
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The charts compare website traffic and 
user behavior between the Corridor and 
WellSky websites.

Given the breadth of the WellSky website, 
only pages that were specific to 
outsourced and advisory services were 
used in the comparison.

As we began to drive brand harmonization 
between WellSky and Corridor, web 
activity began shifting favorably towards 
the WellSky site. The introduction of 
newer assets and a push towards full 
brand harmonization in the final months 
CY 2024 further shifted activity.
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Users Across Websites

Active Users Corridor website Active Users WellSky website

May-Oct vs. Nov-Apr
• Corridor site: 20% decrease

in avg. page views / mo
• WellSky site: 37% increase

in avg. page views / mo

May-Oct vs. Nov-Apr
• Corridor site: 36% decrease

in avg. active users / mo
• WellSky site: 16% increase

in avg. active users / mo
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Results: Paid ad campaign (Home Health Care News)

HHCN ad placement: June 6–13, 2025

• Total impressions: 11,022

• Total clicks: 29

HHCN ad placement: August 8–15, 2025

• Total impressions: 19,658

• Total clicks: 44

In total for the two weeks of ad placements, we 
saw 30,680 impressions and 73 click-throughs

Clickers sent to 
wellsky.com/services



Summary

The rebrand of WellSky Services was a lengthy but 
deliberate multi-step process that brought together three 
disparate brands under a refreshed identity, resulting in 
consolidated offerings, a complete set of cohesive content, 
increased web and social traffic, and the successful sunset 
of multiple social channels and legacy websites.
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