
Website (Main Age-Friendly Care Page)

Key items addressed in launch:
• Redesigned the AFC hub as the centerpiece of the 

campaign
• Showcased animated video, infographics, toolkit 

downloads, AFC map, and certification details
• Added provider testimonials from Senior Helpers, 

Compassus, and Enhabit to build credibility
• Embedded clear calls to action driving inquiries and 

certification sign-ups
Result:
Became the central hub for all campaign traffic, with a 
42% increase in visits compared to the previous year

Surfing the Age Wave: The 4Ms Framework in Action | Multimedia Campaign

Click here to view the page

https://chapinc.org/accreditation/age-friendly-care/


4Ms Framework Landing Page

Key items addressed in launch:
• Created a dedicated hub to break down the 4Ms Framework: What 

Matters, Medication, Mentation, and Mobility
• Framed the 4Ms as a practical framework for providers to integrate into 

daily operations and patient care
• Developed content with step-by-step actions for both providers and 

caregivers.
• Positioned CHAP alongside the John A. Hartford Foundation, reinforcing 

alignment with national leaders in Age-Friendly Care
Results:
• Drove a 37% increase in unique visits within the first three months of 

launch
• Equipped providers with a framework page they could reference, share, 

and use in training to standardize age-friendly practices

Click here to view the page

Surfing the Age Wave: The 4Ms Framework in Action | Multimedia Campaign

https://chapinc.org/the-4ms-framework-for-age-friendly-care/


Infographic Series – Surfing the Age Wave

Key items addressed in launch:
• Developed a four-part infographic series (Surfing the Age Wave) to explain the 4Ms and system challenges
• Designed for digital and print use so providers could share online or display as posters in offices and community settings
• Visual storytelling made complex data on aging, coordination gaps, and risks easy to understand
• Each infographic tied directly to the AFC certification message with clear calls to action
Results:
• Infographics became some of the most downloaded campaign resources
• Providers reported using them as education tools and posters, extending campaign impact beyond digital channels

Click here to view the page

Surfing the Age Wave: The 4Ms Framework in Action | Multimedia Campaign

The next slide presents the complete infographic series. 

Each graphic may be clicked to expand for full detail.

https://chapinc.org/accreditation/age-friendly-care/
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https://assets.chapinc.org/wp-content/uploads/2025/05/CHAP_AFC_Infographics_72_v5_Part_III-1-scaled.jpg
https://assets.chapinc.org/wp-content/uploads/2025/05/CHAP_AFC_Infographics_72_v5_Part_IV-scaled.jpg
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Starting a Movement | Age-Friendly Care at Home

CHAP’s first animated video introduces a transformative 

approach to Age-Friendly Care, emphasizing the growing 

need for high-quality, evidence-based care tailored to 

older adults. The video explores the 4Ms Framework—

What Matters, Medication, Mentation, and Mobility—

and how CHAP supports providers in implementing 

these principles to enhance care delivery and patient 

outcomes. By showcasing real-world challenges and 

solutions, the animation highlights CHAP’s leadership in 

advancing age-friendly practices, empowering providers 

to create a movement that improves lives and ensures 

better care for aging populations.

Click here to view the video

Surfing the Age Wave: The 4Ms Framework in Action | Multimedia Campaign

https://www.youtube.com/watch?v=lQaC0uzzNQ8


Social Media Campaign

Surfing the Age Wave: The 4Ms Framework in Action | Multimedia Campaign

Key items addressed in launch:
• Featured storytelling posts that highlight dignity, independence, 

and the lived experiences of older adults
• Shared partner and expert voices, including leaders advancing

Age-Friendly Care nationally
• Posted data-driven insights from The John A. Hartford Foundation

and Age Wave to reinforce the need for the 4Ms
• Balanced imagery of older adults, providers, and families to keep content relatable and 

human-centered
Results:
• Posts like those displayed here drove some of the highest engagement of the campaign
• Content was widely shared and commented on by providers and partner organizations, 

extending reach into professional networks
• Helped position CHAP as a credible, compassionate leader in Age-Friendly Care



Email Campaign

Key items addressed in launch:
• Designed a series of emails to introduce and reinforce the 4Ms Framework
• Built clear pathways back to the Age-Friendly Care hub for toolkit 

downloads and certification sign-ups
• Tailored subject lines and content for different audiences, including 

providers, operators, and consultants
• Integrated campaign visuals for consistency with website, infographics, and 

social media
Results:
• Achieved an average open rate of 38%
• Delivered a 11% click-through rate, driving direct traffic to the AFC hub
• Contributed to a 42% overall increase in visits to the campaign website

Surfing the Age Wave: The 4Ms Framework in Action | Multimedia Campaign
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