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4Ms Framework Landing Page

Key items addressed in launch:

* Created a dedicated hub to break down the 4Ms Framework: What
Matters, Medication, Mentation, and Mobility

 Framed the 4Ms as a practical framework for providers to integrate into
daily operations and patient care CHAD: Foriioome, B i, T e, Sl

 Developed content with step-by-step actions for both providers and AGE-FRIENDLY CARE: s About What Matters to You
caregivers.

* Positioned CHAP alongside the John A. Hartford Foundation, reinforcing
alignment with national leaders in Age-Friendly Care

GETTING BETTER CARE FOR YOU

e 4Ms - what Matters, Medication,

Results: —_—
* Drove a 37% increase in unique visits within the first three months of

launch

 Equipped providers with a framework page they could reference, share,
and use in training to standardize age-friendly practices

MEDICATION

Click here to view the page
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Infographic Series - Surfing the Age Wave

Key items addressed in launch:

 Developed a four-part infographic series (Surfing the Age Wave) to explain the 4Ms and system challenges

* Designed for digital and print use so providers could share online or display as posters in offices and community settings
e Visual storytelling made complex data on aging, coordination gaps, and risks easy to understand

 Each infographic tied directly to the AFC certification message with clear calls to action

Results:

* Infographics became some of the most downloaded campaign resources

* Providers reported using them as education tools and posters, extending campaign impact beyond digital channels
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Each graphic may be clicked to expand for full detail.
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Many find navigating
healthcare difficult and
stressful, especially those
managing chronic conditions
or financial challenges.
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Aging Care in America Needs a New Approach

Older adults deserve healthcare that is safe, proactive, and person-centered.
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A Better & Smarter Approach to Aging Care
Older adults define good health by what they can do, yet healtheare

often fails to support their independence and goals.

The 4Ms Framework provides a proven model to change that.
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Starting a Movement | Age-Friendly Care at Home

CHAP’s first animated video introduces a transformative
approach to Age-Friendly Care, emphasizing the growing
need for high-quality, evidence-based care tailored to
older adults. The video explores the 4Ms Framework—
What Matters, Medication, Mentation, and Mobility—
and how CHAP supports providers in implementing
these principles to enhance care delivery and patient
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outcomes. By showcasing real-world challenges and
solutions, the animation highlights CHAP’s leadership in
advancing age-friendly practices, empowering providers
to create a movement that improves lives and ensures
better care for aging populations.

Click here to view the video
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. CHAP ﬁ CHAP
widetedll 9,836 followers Bl 9.836 followers
3mo - @ 3mo - ®

Every older adult deserves care that reflects who they are, notjust how old they Such a valuable episode from the National Alliance for Care at Home! Episode 1
are. Personalized, respectful, and thoughtful care helps older adults maintain explores the 4Ms framework—Mobility, Mentation, Medication, and What Matters

dignity, independence, and quality of life. ...more most—for advancing age-friendly care. ..more

ahis National Alliance for Care at Home
4 79,305 followers

ICYMI...Episode 1 of the Who Cares podcast, The Future of Aging in America, is
out now! Check out this clip featuring host Steve Landers MD, MPH on the
4 Ms for healthy aging: mobility, mentation, medication, and what ...more

Social Media Campaign

Key items addressed in launch:

* Featured storytelling posts that highlight dignity, independence,
and the lived experiences of older adults

* Shared partner and expert voices, including leaders advancing
Age-Friendly Care nationally

 Posted data-driven insights from The John A. Hartford Foundation

36 followers

and Age Wave to reinforce the need for the 4Ms B3 %

According to a survey by The John A. Hartford Foundation=, Age Wave, and The
Harris Poll, older adults worry more about Alzheimer’s than any other ...more

* Balanced imagery of older adults, providers, and families to keep content relatable and

human-centered ke s
Results: = e
* Posts like those displayed here drove some of the highest engagement of the campaign ’ o

adults worry 4

older

 Content was widely shared and commented on by providers and partner organizations,
extending reach into professional networks
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Email Campaign

Key items addressed in launch: The
* Designed a series of emails to introduce and reinforce the 4Ms Framework A Fri d'.
e Built clear pathways back to the Age-Friendly Care hub for toolkit ge- rien y ‘ 4 . "

downloads and certification sign-ups Care at Home , |
?h';'i. o 8o '..ﬁ" os’? ]
Ll i - e \'% m: ,‘ f

 Tailored subject lines and content for different audiences, including v
providers, operators, and consultants Recipe : } \
* Integrated campaign visuals for consistency with website, infographics, and p

social media Bake the Age-Friendly at Home

Results: Framework into Your Care
 Achieved an average open rate of 38% When addressing patient needs, remember it's the combination
* Delivered a 11% click-through rate, driving direct traffic to the AFC hub ol el lie sMingredipnts (o form i iultisyerod Innovalicy,

which is age-friendly care.

 Contributed to a 42% overall increase in visits to the campaign website

Step One: Gather Ingredients

The guiding principles to providing Age-Friendly Care at
Home are structured around the 4Ms Framework:
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