A signature event to showcase
lifestyle, energize prospects and
generate leads. A glamorous
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open house into a celebratian
mixing Jazz Age nostalgia with
hospitality-driven experiences.

The event embodied New Pond
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community, giving prospects a true
feel for the lifestyle.
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A fulHunnel campaign leveraged multiple touchpoints to
promote, engage and nurture prospects before, during and
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Direct mailset the stage with a bold, thematic invitation,

supported byreminder email invitationsand a dynamic W s
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landing page that provided event details and RSVPs. | o p | 5 o N hesc

Social media both organic and boosted built excitement
and extended reach to targeted audiences. The event itself
brought the experience to life, followed bypast-event
landing pageandrecap videq shared across social and
reinforced withthank-you emailsto attendees. Guests left the
event with a branded anthemed print piecewith a strong
CTA and nostalgic 1920s trivia.

STILLON: TOMORROW, APRIL 3RD | 2—4 PM
Drink, Play and Mingle!

Together, these elements created a seamless journey that
captured attention, deepened engagement and sustained
momentum well beyond the celebration.



An exclusive, Gatshgspired invitation set the tone bold black, gold and white
design, ardeco flair and a touch of speakeasy intrigue that made opening the
envelope feel like stepping into the Jazz Age.

With bold typography, Jazz Age flair and effortless RSVP access, the invitation
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Link to Direct Mailer
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DRINK, PLAY AND MINGLE!
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Fill out and mail back the attached card, call
508-906-7209 or visit NewPondVillageEvents.com

COME AS A FLAPPER OR COME AS YOU ARE,

<= WEDNESDAY, APRIL 3%, 2024 | 2-4PM — >
DRESS AS A GANGSTER OR A SILENT SCREEN STAR. e
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https://www.flipsnack.com/evradvertising/new-pond-village-roaring-20s-mailer/full-view.html

The series ofmail invitations served as a key driver of engagement within the
multimedia campaign. The design echoed the overall creative theme of the
1920s event, ensuring a cohesive brand experience, while a cledn-e@aition
guided prospects seamlessly to the next step. Strong open anelufmkgh
rates demonstrated their effectiveness in converting interest into action.
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30% 31%

Open Rate Click Through Rate
amongst qualified to the RSVP landing
prospects in database page

Goal = 23% Goal = 9%
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ROLL THE DHCE

Collact viour “funmy money" at the door, csh infor
chips and play dassic msinotabls games with
rasiderts arad associanes,
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Lt frvm jarr music st thes tone for 3n aftsrnoon of
sophistication and fun

SEVOR FORBIDDEN FLAVCRS
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Click Here to RSP




New Pond Village (Walpole, MA)
Published by Sprout Social @ - March1,2024 . &

Step into the Roaring '20s with us on Wednesday, April 3rd, from 2-4 PM, at New Pond Village!
Immerse yourself in an afternoon of drink, play and mingling, as live jazz music sets the
sophisticated tone. Classic casino tables await your roll of the dice and Prohibition-era libations
tantalize your taste buds.

Building excitement and driving attendance through a melitannel campaign. S amorsensynple e e cvminc W B8
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invitation, while boosted posts promoted the event to a highly targeted audience both N PRPOARING "208
geographically and demographically. The campaign generated strong results: 7 RPEVEILLRY

DRINK, PLAY AND MINGLE!
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30,141 impressions 12,444 reach, 68 interactions
with an average engagingt1% of delivering above industry
frequency of2.4 views Impressions as averageengagement
per person unique viewers rate

This digital push amplified awareness, attracted qualified prospects and reinforced the
lively, welcoming spirit of New Pond Village before the first guest even arrived.
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flavors that immersed guests in the era.
The Gatsby Gang Jazz Band, dressed In
1920s style, filled the room with music
from the Jazz Age and beyond.
Dress the PartFlapper dresses, headbands, suits and
ties encouraged

Strike a PoseVintage photo booth with props

Roll the Dice Classic casirstyle table games Decadent bites and classic cocktails with
GuessthePricei | 26 adzOK 5AR LG / 2a&ngedegnywisticreded @ gpRageasy ¢

R AP vibe, blending indulgence with
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Event Detalls
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shimmering photo booth backdrop and discovered cheeky speakeasy signage

that added playful authenticity.

These special touchedayered alongside live jazz, sighature cocktails and
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decadent bites made the night feel like a true step back into the Jazz Age.

SPEAKEASY

NO SNHTCHES
ALLOWED!
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RUB HLBOWS
AND LEARN THE
CHARLESTON!

Dance, pose and playwith signature blacland-gold signage leading the way.

From Charleston lessons and a lively dance floor to a branded photo booth and-sgd&o
games like roulette, craps and blackjack, every detall invited guests to play. Signature black
and-gold signage guided the way, ensuring each touchpoint reinforced the glamour and

excitement of the Jazz Age.

© CHARLESTON!

PLAY YOUR
HAND Al THE
NPV CASINO
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