
Celebrating 50 Years of Redefining Senior Moments | Multimedia (Web)
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We built a visually stunning, intuitive landing page that breaks the mold of traditional operators. Seamlessly 

blending excitement with accessibility, the site invites users into a vibrant digital experience – showcasing 

real stories, bold imagery, and easy navigation that reflects the energy and creative direction of the 

campaign.

https://friendshipvillagestl.com/seniormoments
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Celebrating 50 Years of Redefining Senior Moments | Multimedia (Video)

We produced a dynamic, on-going video series that brought the heart of the campaign to life. Each episode highlights real 

residents living out extraordinary “senior moments” – from skydiving to VIP experiences, race cars to newsrooms. Shot with 

cinematic quality and emotional depth, the series captures the spirit, joy, and bold storytelling that defines the campaign.
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https://youtu.be/e2Mhq0h53gE?feature=shared
https://youtu.be/TSTyYieqhWg?feature=shared
https://youtu.be/TSTyYieqhWg?feature=shared
https://youtu.be/lNsaKNHXL-o?feature=shared
https://youtu.be/kB3tBl_EJ7o?feature=shared
https://youtu.be/kB3tBl_EJ7o?feature=shared
https://youtu.be/lNsaKNHXL-o?feature=shared
https://youtu.be/e2Mhq0h53gE?feature=shared
https://www.youtube.com/watch?v=eJ9l9k_ANg8
https://www.youtube.com/watch?v=eJ9l9k_ANg8
https://vimeo.com/1121321124/794de03614?share=copy
https://vimeo.com/1121321124/794de03614?share=copy


Results:

• Paired with our marketing plan, we saw an xx% 

increase in traff ic to this site
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Celebrating 50 Years of Redefining Senior Moments | Multimedia (Social)

Our social campaign transformed bold storytelling into scroll-stopping content. Designed for Meta, the 

campaign leveraged high-impact visuals, real resident moments, and punchy messaging to drive 

engagement and awareness. Every post extended the campaign’s narrative – amplifying joy, challenging 

stereotypes, and keeping Friendship Village top of mind across viewers.

https://www.facebook.com/share/v/1aD43Ag2Xq/
https://www.facebook.com/share/v/1aD43Ag2Xq/
https://www.facebook.com/share/v/1Fe6RvWBzf/
https://www.facebook.com/share/v/1Fe6RvWBzf/
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Our first Senior Moments Paid Campaign

launched in July on Meta Ads and featured:

● Senior Moments ‘Highlight’ Reel 

● Skydiving 

● Motorsport Racing

● A VIP Fabulous Fox Theatre experience

Results:

• Within the first two months of the campaign, 
monthly unique website visitors grew by 25% 
compared to the average from the first half of 

the year.

• Within the first month of launching our Meta 

promotion campaign, we achieved a cost per 
lead 75% below the industry average ($200).
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Celebrating 50 Years of Redefining Senior Moments | Multimedia (Meta Ads)

Paid Meta ads brought the campaign to life in-

feed—using bold visuals, real resident stories, and 

smart targeting to spark clicks, conversations, and 

conversions. Each ad was crafted to stop the scroll 

and deliver our message with heart, humor, and 

high performance.

https://fb.me/adspreview/facebook/1PO9gQLrfUn0J4T
https://fb.me/adspreview/facebook/24ezdBvfJu8jbdc
https://fb.me/adspreview/facebook/1NGGHI5Oq9jHHGV
https://fb.me/adspreview/facebook/24ezdBvfJu8jbdc
https://fb.me/adspreview/facebook/1PO9gQLrfUn0J4T
https://fb.me/adspreview/facebook/1NGGHI5Oq9jHHGV
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