
Before

• Disjointed brand identities

• No clear mission, vision, & values 

• Brands that don’t put pediatric care at the forefront  



After

Care Options for Kids re-branded with an announcement video for employees, a 

refreshed website, active media outreach, and updated socials. 



After

As part of the rebrand, 

Care Options for Kids 

adopted friendly and 

inviting branding and 

imagery that highlighted 

their clients and clinicians.



• Employee communication 

was revamped with 

weekly team updates. 

• The newsletter not only 

featured pertinent 

company information, but 

also fun happenings from 

around the organization to 

bring the 5,000-person 

organization closer 

together. 

After



After

Care Options for Kids Scales Pediatric Home Health 
Network With Tech-Driven Growth Strategy

• Visibility from COFK’s CEO, Mark Bush, has been a key 

component of the rebrand.

• Mark began actively posting and engaging with content on 

his personal LinkedIn and sat for interviews with both local 

and national news outlets to discuss the rebrand and COFK’s 

next steps.
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