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Rebranding 
With a Purpose

Founded in 1997, Future Care Consultants grew into a national 

leader in financial management and back-office services. But 

the legacy brand no longer reflected the company’s scale, 

sophistication, or evolving approach.

Becoming part of the Focal Point Care enterprise provided the 

opportunity to go beyond a logo refresh. It allowed us to realign 

the company’s identity with its true strengths and reposition it 

as the forward-thinking, tech-driven partner it is today.
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Logo 
Evolution

Retired Logo

Updated Design

• A contemporary, versatile identity grounded in geometric 
precision and meaningful symbolism

• Maintains a human-centered focus through thoughtfully 
abstract visual elements

• Bold, minimalist typography and accent color convey clarity, 
confidence, and forward momentum

• Featured stylized hands with soft serif typography

• Recognizable but limited in flexibility for digital and 
modern applications

• Did not fully reflect FCC’s growth, innovation, or 
modern service approach
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Designing the Mark

Building on the original mark, the refreshed logo introduces a streamlined, 
symbolic identity that honors the brand’s legacy while signaling innovation.

The diamond shape embodies partnership and excellence: the lower sections 
suggest hands in a handshake, representing trust and collaboration, while 
the upper segment evokes a human element, symbolizing client-centered 
care and guidance.

Sharp geometry, intentional negative space, and a bold yellow accent reflect 
holistic support, optimism, and visibility across all platforms.

Inspiration

Diamond Handshake Care

++

Early Logo Concept Sketches
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Developing the 
Color Palette

• Ocean: Evokes strength, stability, and professionalism

• Arctic: Soft, approachable, and calming, enhancing clarity

• Midnight: Conveys depth, trust, and reliability

• Husk: Neutral support that lets content shine

• Horizon: Inspires optimism and forward momentum

• Marigold: Vibrant accent that injects energy and personality

This intentional combination delivers strong visual hierarchy 
across print and digital applications.
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Branded
Collateral

Design consistency reinforces professionalism 
and brand recognition across all touchpoints.

Digital Ads

Virtual Backgrounds

Graphics

Business Cards Flyers

Signage
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Website Redesign

The redesign leverages a diagonal visual system to convey 
forward momentum, structure, and clear direction, intuitively 
guiding users through content with ease and clarity.

Visit our website

Results:

• Page Views: 16,560

• Users: 7,725

• Avg. Session Duration: 2m 14s

• Avg. Engagement Time: 32s

• Engagement Rate: 50.9%

• Tracked Events: 52,203

• Direct: 4,233

• Organic Search: 3,001

• Referral: 315

• Organic Social: 158

• Email: 13

Traffic Sources:

Reporting period: Launch (March 2025) – August 2025 

http://www.fcc-corp.com/
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Recruitment 
Promotion

Leadership
Highlights

• Impressions: 5,396

• Engagements: 546

• Engagement Rate: 10.1%

Service/Stat
Spotlights

Social Media 
Presence 
Prior to rebranding, FCC had limited social 

presence. With the new brand launch, we 

introduced consistent messaging and a 

strategic voice on LinkedIn.

Our first campaigns focused on:

• Impressions: 6,742

• Engagements: 982

• Engagement Rate: 9.4%

• Impressions: 3,786

• Engagements: 346

• Engagement Rate: 7.2%

Results:

• 4,937 page views (20% increase)

• 1,944 unique visitors (22% increase)

• 36,283 impressions (967% increase)

• 6,328 engagements (4,325% increase)

• 17.4% avg. engagement rate (215% increase)

Reporting period: February 2025 – August 2025 
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Thank You For Your 
Consideration


	Rebranding Submission
	Slide 1
	Slide 2
	Slide 3
	Slide 4
	Slide 5
	Slide 6
	Slide 7
	Slide 8
	Slide 9


