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Beyond Technology: Advocating 
for Access, Empowering Care

It’s not just technology - It’s human 
connection



https://benji.health

New Website Launch 
Over the years, Benji has built awareness and credibility through industry events 
and partner facilities, connecting directly with providers, payors, and the behavioral 
health community. With the launch of our redesigned website, we extended that 
presence into the digital space—showcasing our mission, solutions, and advocacy 
efforts to a wider audience.

Objective
• Showcase Benji’s mission and solutions in a clear, compelling way.
• Strengthen brand positioning as a behavioral health–focused EMR, built on 

over a decade of expertise in Behavioral Health Revenue Cycle Management 
through Hansei.

• Communicate the why, how, and what behind Benji to highlight both its 
purpose and impact.

Approach
• Partnered with Unlock Health to design and execute a full website overhaul.
• Developed SEO-driven content strategy to increase visibility and improve 

search rankings.
• Streamlined site navigation and messaging to align with Benji’s brand voice 

and services.
• Dedicated sections for advocacy initiatives, partnerships, and provider 

resources.
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Check it out

Impact
• Strengthened digital presence with a brand identity 

refined through industry events over the past two 
years.

• Increased site traffic and engagement from 
providers and partners. 

• Positioned Benji as both a technology innovator and 
an advocate for access to care.
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Benji x NAATP FoRSE Partnership

Objective
• Support industry-wide efforts to strengthen outcomes-

based reporting in addiction treatment.
• Give providers easy access to data collection tools that 

improve clinical practices and influence policy.
• Position Benji as both a technology leader and an advocate 

for advancing behavioral health outcomes.

Approach
Benji joined the NAATP FoRSE Committee, contributing expertise 
on provider needs and billing-centric workflows. We integrated 
Benji’s EMR platform with FoRSE to make outcomes data 
submission seamless for clients, simplifying participation and 
supporting data-driven improvements in behavioral healthcare.

Key Features
• Providers using Benji can effortlessly participate in the 

FoRSE Outcomes Program themselves, gaining the ability to:
⚬ Submit outcomes data with ease.
⚬ Benchmark performance against national peers.
⚬ Contribute to research that advances the quality of care.

https://benji.health/benji-joins-naatps-forse-outcomes-program/

Learn 
More

Impact
• Elevated Benji’s visibility as a trusted voice in national 

advocacy and outcomes reporting.
• Enabled providers to participate in a movement toward 

data-driven, measurable recovery outcomes.
• Strengthened Benji’s role as a bridge between providers, 

payors, and industry leaders—turning data into actionable 
insights that benefit both clinicians and patients.
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Objective
The campaign aimed to raise awareness about the importance of recovery and access to quality behavioral 
healthcare, while celebrating and amplifying the voices of providers, patients, and partners in the recovery 
community. Through these efforts, Benji strengthened its role as both a technology partner and an advocate 
for fair access to care. 

Approach
• Participated in National Recovery Month initiatives across digital and community channels.
• Shared stories that highlight leadership, resilience, and innovation within the behavioral health space.
• Featured team spotlights, such as Brittany Hines, BHB Future Leader Award Winner, to showcase 

individual contributions to the field.
• Elevated partner spotlights to recognize organizations driving change and advancing recovery efforts.

Key Features
• Storytelling campaigns that celebrated recovery journeys and highlighted advocacy in action.
• Cross-channel promotion to engage community partners.
• Content designed to inspire, educate, and broaden awareness of behavioral health needs.
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National Recovery Month Campaign

Impact
• Increased visibility during National Recovery Month through storytelling and advocacy-focused 

content.
• Strengthened partnerships with providers and nonprofits, reinforcing Benji’s commitment to the 

recovery community.
• Enhanced industry recognition by positioning Benji as a brand that goes beyond technology to 

champion healing and access.



National Recovery 
Month Social 
Highlights
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Thought Leadership

Benji leaders actively engage in thought leadership by representing the company at 
industry conferences, panels, and events. Through speaking engagements and 
interactive discussions, they share insights on behavioral health technology, RCM, and 
best practices for improving provider workflows. This presence not only positions 
Benji as a trusted expert and advocate in the space but also fosters collaboration, 
highlights innovation, and strengthens relationships with providers, payors, and other 
key stakeholders. By contributing expertise and driving conversations, Benji leaders 
help shape the future of behavioral healthcare.

https://benji.health/blog/bhb-aging-network-award-brittany-hines/


Results

Increased Engagement – Higher interaction with providers, payors, and the 
community through social campaigns and events. 

Stronger Partnerships – Expanded collaborations with local nonprofits and 
national industry groups.

Enhanced Visibility – Raised awareness during National Recovery Month and 
through the launch of Benji’s new website.

Positive Feedback from Providers – Providers reported improved workflow 
efficiency and appreciation for advocacy-focused support.

Industry Recognition – Strengthened Benji Health’s position as a leader in 
behavioral health EMR and RCM advocacy.
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