
What It Is:

On Make It Mine, we meet Brookdale residents who'd like 
professional help personalizing their space to make it their home. 
Interior designers have just one day to make this happen!

Each season, we target a different market. We work closely with 
local designers who have a connection with Brookdale Senior 
Living or the Senior community. Our aim is to align designer and 
resident style, ensuring we create a space that feels unique to and 
functional for the resident. 

Though the series has been running consistently for the last five 
years, we are submitting season 4 and season 5 for consideration.

Campaign Goal:

Make it Mine is a web series that engages our target audience with 

entertaining content while subtly introducing them to our brand. 

To help the social and content teams meet engagement goals we 

create:

• 7 full-length episodes per season

• Trailers and promotional videos

• Motivational content

• Designer tips videos

• Resident stories 

• Behind the scenes reels 

Make It Mine | Social Media Campaign 

https://www.brookdale.com/en/plp/social/make-it-mine.html


Make It Mine | Social Media Campaign 

Click Here or on the Image Below to Watch a Highlight Reel

https://vimeo.com/user38876750/review/1120865360/547ac80c8b
https://vimeo.com/user38876750/review/1120865360/547ac80c8b


Cross-Platform Promotion Strategy:

Our team utilizes Meta (Facebook & Instagram), LinkedIn, Pinterest 
and YouTube to promote new Make It Mine episodes. We post one 
promotional video organically before the full episode airs, followed by 
the full episode. Social ads (one 15s and one 30s teaser) also run 
leading up to the episode launch, helping us capture new audiences.

Total for Season 4 & Season 5 Across Channels: 

YouTube
Impressions: 31,502,240
Engagements: 12,520,811
Media Plays/Views: 9,887,647

Meta
Impressions: 24,237,981
Engagements: 12,436,663
Media Plays/Views: 21,726,090

Pinterest
Impressions: 795,166
Engagements: 991
Media Plays/Views: 400,339 (Season 5 only)

LinkedIn
Impressions: 671,319
Engagements: 9,030
Media Plays/Views: 182,016

Make It Mine | Social Media Campaign 

Campaign Highlights: 

Total Impressions: 57,206,706

Total Engagements: 24,967,495

Total Media Plays/Views: 32,196,092

Total Watch Time: 67,458 hours



Season 4 Highlights:

• Impressions: 23,328,839

• Engagements: 9,901,252

• Media Plays/ Views: 13,009,930

• Watch Time: 31,476.3 hours

Influencer* Posts: 

• Impressions: 264,784

• Engagements: 23,891

• Click Through: 918

Season 4 of Make It Mine was filmed in 

Brookdale’s Houston, TX and Tampa, FL markets.

*Make It Mine influencers are the designers from each 

episode and social influencers in the design space who can 

help support the campaign through their social audiences. 

They share Brookdale approved content to their personal 

social media channels.

Make It Mine | Social Media Campaign 

Watch Season 4, Episode 5 Now

https://www.youtube.com/watch?v=3-LxNJhCaQA&list=PLhpGVqN35h9AvffTR08Y4iAC4iWyBPXQp&index=21&t=368s


YTD* Season 5 Highlights:

• Impressions: 33,877,867

• Engagements: 15,066,243

• Media Plays/ Views: 19,186,162

• Watch Time: 35,981.7 hours

Influencer** Posts: 

• Impressions: 134,555

• Engagements: 20,307

• Click Through: 357

Season 5 of Make It Mine was filmed in Brookdale’s 

Charlotte, NC and Phoenix, AZ markets.

*Data as of 9/12/2025

**Make It Mine influencers are the designers from each 

episode and social influencers in the design space who can 

help support the campaign through their social audiences. 

They share Brookdale approved content to their personal 

social media channels.

Make It Mine | Social Media Campaign 

Year Over Year Increases From Season 4 to Season 5:

Impressions: 45.22%

Engagements: 52.17%

Media Plays/ Views: 47.47%

Watch Time: 14.31%

Watch Season 5, Episode 2 Now

https://www.youtube.com/watch?v=OwKDNODlFj0


Make It Mine | Social Media Campaign 

To increase reach and brand awareness, we 

developed additional content in the form of 
promotional teasers, behind the scenes reels and 

designer tip and motivational videos.   

Click Above to Watch the 

Teaser for Season 5, Episode 3

A blue and green background with white text

AI-generated content may be incorrect.

https://www.youtube.com/watch?v=qJnYQKf1O5A&list=PLhpGVqN35h9BDzPZbkOHhfYW_HBVGv8vy&index=20


Make It Mine | Social Media Campaign 

Make It Mine Voting 

To boost audience engagement after all seven episodes of the season airs, we engage our audience by running a “The People’s 

Choice Award” campaign. From either the Make It Mine landing page or social posts, viewers can follow a link to vote for their 
favorite room transformation. Additionally, the designers also post on their own social channels, encouraging their audience to vote 

for their room makeover. The winner is announced on Brookdale social channels and the winning design will have a charitable 

donation made on their behalf to a charity of their choosing.
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