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Description

Rose Villa is a nonprofit, single-site Life Plan Community in Portland, Oregon.
We have been breaking the mold of traditional senior living since our
founding in 1960.

Today, our focus remains as ambitious as ever: we strive to improve the lives
of our entire community. Not just those who live and work here, but the
greater community.

Reimagining Senior Living

RoseVilla continues to redefine senior living for a new generation of older
adults with:

* Award-winning pocket neighborhoods, net-zero energy homes, and eco-
friendly initiatives that reduce energy use and lessen our carbon
footprint

* Innovative partnerships and emerging technologies that enhance quality
of life

e On-campus Rosebud Preschool that weaves together generations

e A culture that embraces individuality and the freedom to love openly and
live authentically

Yet, our visual identity looked like every other traditional senior living
community, far from the bold, forward-thinking leader that had earned
RoseVilla a place on “Oregon’s Best Places to Work” and “Best Green
Workplaces in Oregon” lists.

The Rebranding Journey

Partnering with Mettle5, we engaged Residents, Team Members, and
stakeholders in a deep exploration to answer two pivotal questions:
Who are we today? Who do we aspire to be?

From this process emerged our brand promise—We champion the
human condition—supported by content pillars that celebrate
transformation through community, the inherent value of every person,
and the beauty of individuality.

For Residents, this means RoseVilla is more than a place to live—it's a
place to grow, connect, and thrive. For Team Members, RoseVilla is more
than a job—it's a place to build skills, forge relationships, and belong. We
invest in people equally, creating a thriving community where everyone
contributes and everyone is valued.

On the heels of the brand launch in early 2025, RoseVilla finalized its
mission and launched a five-year strategic plan.

ROSEVILLA'S MISSION

We champion the power of community, driven by people, purpose, and
possibility, creating an inclusive space where ALL can belong and thrive.

ROSEVILLA
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RoseVilla Brand Evolution

RoseVilla's previous visual identities and messaging did not reflect our vibrant, innovative, and inclusive culture. The
most recent iteration launched in 2014.
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A place
where you
belong

After finalizing its new brand identity in 2024,
RoseVilla unveiled it to the public on February 24, 2025.

ROSEVILLA

“Our new logo reflects the beauty of RoseVilla, and our belief that human
connection transforms lives. We all share the same fundamental needs—to be
seen, valued, and loved. These together form the foundation of a life lived well

and who we are as individuals, as a community and as members of society.”

Glen Lewis, RoseVilla CEO

ROSEVILLA
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Logo Family

A vibrant petal motif symbolizing life, connection, and individuality.

ROSEVILLA VilTA

VILLA

Primary Secondary
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Palette & Typography

Rich, nature-inspired colors paired with modern, expressive fonts.

Din Condensed Az Belle Aurone Open Sans

Pepperoni Dijon Aluetian Moss Smoke Inkwell

ROSEVILLA REBRAND ‘25



The Power of Community | Senior Living and Senior Housing | Rebranding (Before and After)

Brand Hallmarks

Small flourishes that bring visual interest and consistency to layouts and content.

Textures Squares Dash
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Brand Elements

RoseVilla Senior Living

We combined the words “Rose” and “Villa” (RoseVilla) to accurately
eflect who we are: a vibrant, close-knit community where
collaboration and unity thrive. This change celebrates the heart of
our promise: being stronger, together.

Residents & Team Members

We choose to capitalize the words Residents and Team Members as
a reflection of the importance we place on each of those
stakeholder groups. To us, each is more than just a common thing.
They are a Thing with a capital T here.

ROSEVILLA REBRAND ‘25
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Brand Book
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Deliverables That Bring the Brand to Life

rosevilla.org
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Deliverables That Bring the Brand to Life
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